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Parenting Media Association 

2025 Design and Editorial Awards Program 

 

EDITORIAL 

 

E1 – Overall Writing 

 

SMALL 

Bronze: MetroFamily Magazine; Erin Page, Lindsay Cuomo, Emiley Bainbridge, Sarah Taylor  

 Consistency is the hallmark of writing in this publication, which takes a direct approach 

to delivering information to readers, with no wasted words or space. The result means readers 

can spend quality time finding and processing what they need.   

 

Silver: ‘hood Magazine; Sarah Parker, Steffanie Holtrop, Jennifer Fleming 

 The overall writing reflects solid craftsmanship, careful editing and mastery of precision 

language. The publication takes a sturdy, no-frills approach to the writing but excels in finding 

ways to connect with readers through good examples and authoritative advice. The stories about 

families that overcome adversity were especially strong. 

 

Gold: L.A. Parent; Elena Epstein, Cassandra Lane, Nina Harada 

 Spirited, engaging writing is paired with inspired ideas here to tell wonderful stories 

(“Our Firefighters, Our Neighbors”; “Balancing Motherhood and the WNBA”) as well as make 

thoughtful statements (“Grappling With Parental Grief”; “The Benefits of Selfish Parenting”). 

Story beginnings are direct, dynamic language drives the pace and carefully selected details 

advance the narrative. Altogether, the masterful writing style succeeds in helping readers find 

effective ways to elevate their family relationships. 

 

LARGE 

Bronze: Atlanta Parent; Liz White, Atlanta Parent Editorial Team 

 This is a well-rounded publication that is equally adept at producing solid narratives as it 

is calendar items, service pieces, columns, listings and other idea-driven elements. The writing is 

clear, concise and elegant, a credit to both the writers and the editors.  

 

Silver: DFW Child; Amanda Collins Bernier, Elizabeth Smith 

 This publication is especially adept at telling stories about children and parents that can 

motivate readers to learn, share and care about others. That takes detail, accessible language and 

strong character studies that are able move readers. At the same time, the writing is also full of 

personality that reflects the city where these families live. The result is writing that is both smart 

and delightful.     

 

Gold: Seattle’s Child; Cheryl Murfin  

 The writing in this publication is first-rate, often because of the emphasis on rich, 

compelling storytelling. An issue devoted to career changes gathered a set of parents whose lives 

took unexpected turns, and their personal experiences added considerable weight and emotional 

impact. Likewise, an issue about unsung heroes was full of powerful storytelling. Careful editing 

drives these narratives home to readers, and the writing in advice columns, calendar listings and 
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other items inside is equally sturdy and thoughtful. 

 

E2 – Recurring Column 

 

SMALL 

Bronze: Monterey Bay Parent; “Father’s Day: Reflections from a Monterey Day”; Rob 

Weisskirch, Summer Romney 

 Reflections from various stages of parenting help connect readers to their own journey. 

The writing is personable so that readers feel as though they’re just having a conversation with 

another parent who’s handling similar issues with kids or having similar thoughts about 

parenthood.  

 

Silver: Kern County Family Magazine; “Hello, Happy Mama”; LJ Radon, Callie Collins, 

Roxanne Ricker 

 This column smartly showcases mothers in the community who are making a difference. 

Their stories are touching and meaningful, and the content provides a window into their 

experiences with which readers can easily relate. The writing is clear and concise while still 

being conversational for the reader.  

 

Gold: Neapolitan Family; “Kindness Corner”; Andrea Stetson, author, Jane MacNealy, Stacy 

Nicolau  

 This column offers must-read content for anyone who picks up this publication. Its local 

focus means connection to the community and a spotlight on students doing acts of kindness or 

volunteering. It showcases a bright spot in the world when things can seem otherwise. Writing is 

clear, relatable and relevant with a consistent voice.  

 

LARGE 

Bronze: Kansas City Parent; “Pair & Share”; Alicia Mack, Lauri Clapper, Kim Tappan, Michael 

Gimotty 

 This fun feature showcases ways for parents to create a special time with their children 

through stories and snacks. The writer speaks directly and conversationally so that parents aren’t 

overwhelmed, and each book selection offers a fun read and a memory-making activity for 

children. 

 

Silver: Nashville Parent; “Mom Report”; Susan Day, editor, Michael Aldrich, Managing Editor, 

Rebecca Bright, writer, Hilary Hansen, writer 

 Such a fun column idea – to let local moms report on fun activities with their kids. 

Reading this column is like getting the inside scoop from your best mom friend so you can have 

a wonderful, easy outing with your kids. This column has strong community connections and 

plenty of relevant details for its audience. 

 

Gold: TulsaKids; “School Age”; Dr. Tamecca Rogers 

 These columns include strong examples of local kids doing interesting things, which 

makes them a must-read feature. The youth showcased in these columns are inspiring and have 

stories that draw readers in. The writer makes use of good descriptions and quotations to bring 

readers into the conversation.  
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E3 – Publisher’s/Editor’s Note 

 

SMALL 

Bronze: Nola Family Magazine; “Let’s Have Kids—It’ll Be Fun”; “Moving On”; Amy L. 

Foreman 

 The writer of these letters takes readers gently by the hand to share parenting moments 

that are good, bad and in-between (“Spoiler alert: You’re going to cry. Probably in the car.”). 

With a gracious tone and heartfelt honesty, the letters tackle emotionally complex ideas such as 

parents’ mental health and getting through the holidays after loved ones passed. 

 

Silver: Giggle Magazine; “And then there was one”; “Juggling judgement.” Nicole Irving, 

Shane Irving, Anibal Rodriguez  

 There’s something particularly comforting about parents who have already been-there-

done-that. In these publisher letters, the writer shares grounded, engaging stories about her 

experience with family life (“I miss the smell of new Crayons,” she writes.) She speaks directly 

to the reader, as one would to a friend, adding a valuable layer to the publication’s voice and 

making the reader feel understood. 

 

Gold: MetroFamily; “Letter from the Editor”; Erin Page, Stacy Noakes  

 Punchy, personal and persuasive — the letters promise readers that “we care about what 

you care about, and we’re in this together.” These letters show how embedded the editorial team 

is in the parenting community, such as in the January-February letter, where the writer describes 

how frustrated she’d been with bad news about education (“I literally threw up my hands”) and 

called the school district to find out what is going right. The letters make the magazine’s effort 

feel human, its stories real, and its care tangible.  

 

LARGE 

Bronze: Nashville Parent; “Day by Day: Claim the Summer!”; “Day by Day: Naming a  

Baby is Hard!”; Michael Aldrich, managing editor, Susan Day, editor 

 If parenting can sometimes be a mixed bag, these letters find the moments of joy and 

levity to serve up to readers, such as one child’s unfortunate monogram — “just shy of one initial 

to spell something pretty nasty.” With honesty, enthusiasm and hard-won experience, the writer 

adds shades of color to the parenting page. 

 

Silver: DFWChild; “Editor’s Note”; Amanda Collins Bernier 

 Written from a lived-in perspective, these letters connect the stories in the issue to real-

life moments that matter. The writer speaks with authenticity and vulnerability about the ups and 

downs of parenthood (“Remember you don’t have to love every moment of motherhood to love 

your kids.”). The voice is clear, warm and informative, adding a real human touch to the 

publication’s content. 

 

Gold: Nashville Parent; “"Dad Beat," April & June; Michael Aldrich, managing editor, Susan 

Day, editor 

 The perspective offered in these letters is honest, nuanced and can be missing in 

parenting content — a dads’ point of view. The letters explore what modern fatherhood might 
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look like, writing that “Today’s modern dad faces a range of new pressures that our grandfathers 

never did.” Even beyond the interesting perspective, the letters demonstrate skillful execution; 

each letter has a clear concept, actionable insights and strong writing elements, notably including 

dialogue. 

 

E4 – Briefs/Short Stuff 

 

SMALL 

No Bronze award. 

 

Silver: Kern County Family Magazine; “Refrigerator Door”; LJ Radon, Roxanne Ricker, Vaun 

Thygerson 

    This collection of short news items keeps parents up to date while also celebrating the 

successes of local organizations. Each mini-story contain lots of relevant details.  

 

Gold: Cincinnati Family Magazine; “Cincy Buzz”; Amanda Ciani, Amanda Miller, Amy 

Foreman 

    Packing a lot of information into a small amount of space, this roundup gives parents 

important news about local openings and activities of interest to families. Headlines deliver the 

key message, and body text is tightly edited to ensure readers get the most important details 

quickly. 

 

LARGE:  

No awards. 

 

E5 – Calendar of Events  

 

SMALL 

Bronze: Colorado Parent; Austria Cohn, Sanonna Al Tawell, Amanda Miller, Amy Foreman 

 Kicking off with a top 10 list of don’t-miss events, this is a nicely organized section. The 

day-by-day format is easy to follow, and it is packed with many possibilities for local parents. 

 

Silver: L.A. Parent; Elena Epstein, Cassandra Lane, Nina Harada 

 These events pages put an emphasis on the writing, with items broken into themed 

sections and written like mini stories. It was easy to find events by type — like Mother’s Day, 

festivals or spooky season. The separate “tweens and teens” category is a wonderful addition. 

 

Gold: MetroFamily; Lindsay Cuomo, Erin Page, Stacy Noakes, Sarah Taylor 

 This is just what a user-friendly calendar looks like. The organization by date is easy to 

follow, with special categories like Veterans Day or holiday lights in their own separate sections. 

The writing is clean and concise without sacrificing a single useful detail. 

 

LARGE 

Bronze: New York Family; Shara Levine, Leah Mitch 

The basics really shine through here with the “who, what, when, where and how” clearly 

noted for each event. Separated by New York borough, the calendar also includes the appropriate 
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age for every listing — an extra detail that’s so vital to parents. 

 

Silver: Nashville Parent; Michael Aldrich, managing editor, Susan Day, editor 

 Robust is the best word to describe these events pages. Local parents will always have the 

answer to “what should we do this weekend?” This month-long calendar has all the information 

any parent needs to drive away the boredom blues. 

 

Gold: Atlanta Parent; Liz White, Emily Webb 

 This calendar has it all — plentiful events, smart organization, nice writing voice and 

loads of fun and useful details. The “26 ways to ring in the holidays from A to Z” was a creative 

standout, and the themed sections and notations about “free and cheap” events made it truly 

reader friendly. 

 

E6 – Special Section Within a Publication 

 

SMALL 

Bronze: Washington Family; “100 Days of Summer”; staff 

 This extensive guide to summer activities and natural wonders in every Maryland county 

is dense with suggestions for making the most of a family vacation. The amount of reporting 

involved is extensive, which gives it depth, as well as breadth. That plus a rundown of day trips 

to selected small towns on the East Coast make this section a keeper. 

 

Silver: L.A. Parent; “Inclusive L.A.”; Elena Epstein, Cassandra Lane, Nina Harada, Edwin 

Alpanian 

 Outstanding reporting about issues that affect a significant population in the community 

successfully clarify and amplify the needs and challenges many families are facing. The section 

on specialized schools and programs for diverse learning needs appears to be an excellent 

resource, one that families are likely to keep on hand.  

 

Gold: Baltimore’s Child; “Inclusive Family”; staff 

 This is an authoritative and extremely readable special section that not only identifies 

resources for families whose children have special needs, but covers additional ground with 

stories that are personal, appropriate, and rooted in solid medical information. In this edition, the 

articles covered selective mutism, adopting children with disabilities, vision therapy and more. 

What’s equally important, the stories are written to appeal to all families who want to understand 

what makes children different.  

 

LARGE 

Bronze: Atlanta Parent; “Down. Set. Party!” Liz White, Emily Webb, Mary Williams 

 Cheerful and colorful, this birthday party guide is brimming with terrific ideas. It 

explores both traditional and trendy themes with lots of tips, from baking an alternative cake to 

reining in costs and persuading a child to choose memories over gifts. The design is as bright and 

lively as the content, making the section fun and easy to navigate.  

 

Silver: Kansas City Parent; “Summer Fun Guide”; Lauri Clapper, Kim Tappan, Michael 

Gimotty 
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 It’s easy to see how parents would appreciate a guide covering so much territory, 

including dinosaur adventures in the city, six ways to plan a successful staycation, summer 

activities in nearby parks, a list of U-pick farms and even a commentary on the joys of having no 

plans at all. The multipage calendar with at least 1,000 events is a bonus for readers of this 

delightful section.  

 

Gold: Atlanta Parent; “Atlanta’s Best Guide to Education”; Liz White, Emily Webb, Mary 

Willliams 

  As this 105-page special section wisely notes, it’s more important than ever for parents 

to find ways to successfully support a child’s education. In addition to a set of authoritative ways 

to boost learning, the section has carefully researched the tools and skills to help children grow 

in a number of ways, from specialized education for early learners to a robust piece on artificial 

intelligence and a comprehensive list of private schools. Every article is needed and appropriate 

for all children facing ever-evolving challenges. 

 

E7 – Child Development & Parenting Article  

 

SMALL 

Bronze: Washington Parent; “Could Your Daughter be a Girl With Undiagnosed ADHD?”; 

Kathleen Nadeau 

 This article touches on a topic many parents may not be paying enough attention to, with 

some nice descriptive examples to help those parents identify potential signs of ADHD in their 

daughters. 

 

Silver: Washington Family; “What to Know About Instagram Teen Accounts”; Zoe Bell 

 This is a timely topic and the writer does a nice job of presenting criticism of Meta’s 

latest attempt to address parental concerns while also pointing out the positives. This piece 

provides a smart, useful service to parents trying to determine what they should and shouldn’t let 

their kids do in the social media world. 

 

Gold: Pittsburgh Parent Magazine; “Coparenting: Best Practices For Families”; Leslie Savisky

 This is a great example of service journalism. It is well sourced and well written, with a 

lot of practical advice to help parents navigate the mine fields involved in co-parenting, and 

gives tips on how the schools these students attend can help.  

 

LARGE 

Bronze: Tulsa Kids; “Preventing Teen Sexual and Dating Violence”; Julie Wenger Watson 

 This article does a good job tackling an important and sensitive topic. It offers important 

advice for parents on how to identify signs of trouble in their kids’ relationships and how to 

handle the situation.  

 

Silver: Atlanta Parent; “Kids and Therapy: Which type is right for your child?”; Tali Benjamin 

 This entry is very user-friendly in its organization and provides a great public service. 

Parents can look for their own child in the examples provided and get an idea of what to do for 

them individually. 
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Gold: DFW Child; “Early Bloomers”; Amanda Collins Bernier 

 A thoughtful and in-depth look at the trend of more girls reaching puberty earlier and 

earlier. The writer does a great job of explaining a complex issue to parents and helping them 

navigate it with their daughters. 

 

E8 – Family Matters Article 

 

SMALL 

Bronze: Neapolitan Family ; “Silent Struggles: Opening Up About Menopause and 

Perimenopause”; Andrea Stetson, author; Stacy Nicolau, Jane MacNealy  

This piece was well done, both in the choice of topic and execution. The article uses a 

Facebook post, and the comments it generated, as the launching point to provide a detailed guide 

to help women understand the stages of menopause. 

 

Silver: Colorado Parent; “How to Support Your Child Through an Eating Disorder”; Madison 

Voorhies, Amanda Miller, Amy Foreman 

 This story tackles an important topic with sensitivity. The range of eating disorders is 

clearly presented and described, with examples to help parents look for signs in their own child. 

 

Gold: L.A. Parent; “The Great Chores Divide”; Elena Epstein, Cassandra Lane, Nina Harada 

 This was a great idea for a story that was well-written and reported. The story addresses 

the tensions that come within families dealing with household chores, and provides useful 

suggestions on a topic many families likely struggle with and rarely discuss outside the home. 

 

LARGE 

Bronze: Atlanta Parent; “Little Learners: Specialized Programs for Early Education”; Emily 

Webb 

A well-organized guide to help parents find the right learning environment for their 

young children, with context to explain why getting kids started early is so important. 

 

Silver: ParentMap; “How Toxic Versions of Masculinity Harm Boys”; Laura Kastner, PhD, 

Allison Sutcliffe, Alayne Sulkin 

 This article does a nice job of taking a popular Netflix series as an opportunity to address 

a serious issue. The author's expertise is clear, and the list of tips is very useful. 

 

Gold: Baton Rouge Parents Magazine; “Swim Lessons for All Ages”; Julianna Steens,  Miller, 

Amy L. Foreman 

 A very helpful guide that also acknowledges that people of all ages may need to learn to 

swim. The approach helps to remove any stigma and as a result is useful for readers of all ages. 

 

E9 – Family Fun Article 

 

SMALL 

Bronze: MetroFamily Magazine; “Explore Black History Month in OKC: Year-round learning 

opportunities for families”; Christina Mushi-Brunt, Erin Page, Emiley Bainbridge, Stacy Noakes, 

Sarah Taylor 
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Black History Month is the reason for this article, but the authors celebrate ways in which 

that history can be studied all year long. The article, neatly divided between Arts & Culture, 

Educational experiences and Celebrations and festivals, gives readers a rich overview of 

Oklahoma City’s key moments in Black history, presented with obvious pride. Throughout the 

authors tie murals, museums and libraries to members of the community they are celebrating.  

 

Silver: Monterey Bay Parent; “Who is Haunting Monterey?”; Dawn Alva, Summer Romney 

This engaging and personal story draws the reader into an exploration of ghostly stories 

and history along the central California coast. The author’s enthusiasm for the fall and 

Halloween reverberates through this piece as she and her daughter visit haunted lighthouses and 

savor the highlights of a nighttime ghost walking tour. Descriptive phrasing and a strong voice 

throughout invite readers to experience the journey for themselves.  

 

Gold: Neapolitan Family; “72 Days of Summer Fun!”; Andrea Stetson (author), Jane MacNealy, 

Stacy Nicolau 

Marvelous research and descriptive and informative writing elevate this from a list of 

activities to an adventure story that seems likely to have inspired numerous family outings. This 

ambitious undertaking to highlight an activity a day all summer long surpasses the goal 

throughout and leaves the reader plotting which destinations he or she might prioritize with their 

own family.   

 

LARGE 

Bronze: Atlanta Parent; “Museum Adventures: Where Learning Meets Inspiration”; Mary 

Williams, Liz White 

This is a comprehensive look at museums and exhibits that will draw in all members of 

families on their visits. The authors write that “These Atlanta gems are nationally recognized 

institutions that we are lucky to have in our backyard” and proceed to document what is 

significant about each. Each blurb specifically speaks to what the kids will enjoy.  

 

Silver: New York Family; “The Ultimate Guide to Pick-Your-Own Farms”; Alexa Lutter, Leah 

Mitch 

This piece delivers in a conversational and informative way. From an initial focus on the 

many reasons pick-your-own farms are a good bet the article transitions to a helpful roundup of 

the best times to venture out for particular vegetables and fruits. Handy tips on how to pick each 

properly and ideas for what to do with a family’s personal harvest make this a keeper. 

 

Gold: Kansas City Parent; “Dinosaur Adventures in KC”; Nichole Parks Lauri Clapper Kim 

Tappan Michael Gimotty 

Who knew the range of options for fulfilling dinosaur interest in the Kansas City area? 

This well-researched article with helpful tips for parents (where to find the Minmi dinosaur at 

Kansas City Zoo) presents a range of options sure to delight any family. The writing carries the 

reader along to the scenes of multiple adventures – some unexpected like the mini golf stop. 

Overall a useful and readable guide. 

 

E10 – Humor Article 
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SMALL 

No awards. 

 

LARGE 

No Bronze or Silver award. 

 

Gold: DFW Child; “Artificial (Parenting) Intelligence”; Josh Farnsworth  

 Interspersing humor with practical advice, this article offers tips for using AI tools to ease 

some tricky parenting moments. The situations described are funny because most readers can 

probably identify. The writing is friendly and personable, and the overall tone is helpful and 

supportive. 

 

E11 – Travel Feature 

 

SMALL 

Bronze: MetroKids; “Hidden Gems: The Best Small Towns for Day Trips”; Jillian Diamond 

 With a keen understanding of family dynamics, the writer has compiled a series of nearby 

destinations for those who long for adventure but are short on time. Crisply written with plenty 

of useful suggestions, this feature delivers exactly what busy parents need. 

 

Silver: Washington Family; “A Stroll Through Time: Exploring Baltimore County’s Hampton 

Mansion”; Eric D. Goodman 

 A lively account of a family trip to visit an imposing historic property once owned by 

slaveowners is thoughtful, wise and tinged with humor. The tone is pitch-perfect as the writer 

navigates a bygone era that was certainly rich and magnificent, but also morally compromised. 

Seeing his children’s response to both sides of the story is charming and informative, as well as 

an adventure for the reader. 

 

Gold: L.A. Parent; “Discovering the Small Charms of Rhode Island”; Nina Harada 

 Taking a California family on a holiday trip to New England is a study in contrasts, and 

the writer takes full of advantage of that. She returns to a beloved place from childhood and 

becomes an expert guide to her favorite places in Rhode Island.  For the reader, it serves as a 

wonderful collection of the best choices to consider when planning a trip to an unfamiliar but 

worthwhile destination.   

   

LARGE 

Bronze: New York Family; “Just the Two of Us”; Shara Levine, Leah Mitch 

 A cruise without kids is not only possible, but it can be beneficial for the parents, the kids 

and the grandparents who can watch over them for a week. Absolutely thinking outside the box, 

a couple with four children take a trip 16 years in the making and happily chronicle the journey. 

For those who think it’s a pipe dream, this could change your mind.  

 

Silver: TulsaKids; “Uncommon Oklahoma: 25+ Unique Destinations in Our State”; Tara Rittler 

 The writer has selected a truly fascinating list of travel possibilities and arranged them 

smartly into ingenious categories -- out-of-the box museums, “world’s largest” roadside 

attractions, quirky accommodations, one-of-a-kind animal encounters and more. The ideas are 
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whimsical and the tone is lighthearted, but the information is solid, which makes this a clever 

list, but also quite a practical one.  

 

Gold: ParentMap; “Middle Earth Adventures: A Family’s Guide to New Zealand’s Wonders 

and Challenges,” Gemma Alexander, Allison Sutcliffe, Meredith Charaba 

 This feature hits all the high notes of traveling with kids to an offbeat, uncommon and 

remote but tempting destination. A trip to New Zealand or “Middle Earth” (home of the Hobbits 

in film) requires serious preparation, and the writer breaks it down nicely with a family-friendly 

plan, covering costs, logistics, sights and challenges. Laced with her own experiences, it is a 

satisfying read from start to finish. 

 

E12 – Personal Essay 

 

SMALL 

Bronze: Hood Magazine; “Finding Hope and Advocacy: Our Family Journey with PANDAS”; 

Sarah Parker, Ally Vogel, Patty Sollis, Thyia Crissy, Steff Hultrop 

 This personal essay is one that shows a mother’s determination and love for her daughter. 

It’s certain to resonate with so many readers because it’s so close to the heart. The writer tells the 

story of navigating a tough diagnosis, but also about how to advocate for your child and how to 

open up to others for support. The writing is relatable and conversational, like you’d be hearing 

her tell you this story of resilience and perseverance over coffee.  

 

Silver: Pittsburgh Parent Magazine; “I’ve Heard It’s Important To Talk About Race, Where To 

Begin”; Carrie Wood 

 This essay is written with an authoritative voice based on the author’s background and 

experience. The author has found a way for all parents to jump into these challenging 

conversations with their kids, offering an approachable writing style for what can be a 

challenging topic.   

 

Gold: Washington Parent; “When a Parent is Seriously Ill: Building Resilience in Your Child”; 

Jill Morgenstern 

 This is a gut-wrenching topic for parents to manage, but the writer offers tips to help 

others manage based on her own experiences. The writing style is authoritative yet 

conversational, and the article is packed with advice from experts to help individual families 

navigate this hard landscape. Weaving these tips into the writer’s experience also makes it 

personal and touching. 

 

LARGE 

Bronze: New York Family; “Suicide Prevention Month: My Story”; Alexa Lutter 

 What a brave author to write with such detail about a prominent topic in our society. This 

is another essay that connects with readers through a personal saga with some inspirational 

touches, such as having a good therapist and support network to guide you. An easily relatable 

topic because youth mental health issues are so important for parents to know more about.  

 

Silver: Parent Map; “The Loss of Ariel and Kfir Bibas Is a Loss for Every Mother”; Lindsay 

Karp, Allison Sutcliffe, Alayne Sulkin 
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 Such a difficult topic to open up about given today’s challenging political and social 

climate, but this essay drives to the heart of the issue – parents, especially mothers, feel suffering 

when any child is needlessly killed. The writing voice is appropriately emotional and 

conversational.  

 

Gold: New York Family; “How Music Saved My Son’s Life”; Jeannine Cintron, Leah Mitch 

What a wonderful story to share in this essay. The author writes in a conversational tone 

as she tells about her experiences helping her son through some dark days in middle school. The 

topic is one that is sure to resonate with readers who discover that music helps us in more ways 

than we think. 

 

E13 – Profile 

 

SMALL 

Bronze: Washington Parent; “Back to Work as a Mom of Two”; Gina Hagler 

 The subject of the profile, a TV reporter and anchor, offers terrific insight into what it’s 

like to go back to work after having children. The story is filled with quotes from the subject. 

The author did a nice job covering a variety of topics about how new parents cope with the 

workload of being full-time workers and parents. They take turns sleeping on Saturdays. They 

regularly check on each other, and ask “Are you doing OK?” Particularly interesting was the 

couple’s decision to speak Spanish in the home during the children's early development years, so 

they will grow up bilingual and aware of their Mexican-American heritage. 

 

Silver: Baltimore’s Child; “Dads in Politics”; Andrew Guckes 

 Politicians are people, too, as this story illustrates. The author visited two prominent 

politicians to talk about how they balance parenting and public life, and what their plans are for 

Father’s Day. 

 

Gold: Nola Family Magazine; “Rain Will Bring Flowers”; Madison Voorhies, Amanda Miller, 

Amy L. Foreman 

 This story explores how a couple who lost their 15-year-old son to suicide created a 

foundation to prevent others from experiencing such a loss. It’s a touching story, with insight 

from the family and lots of information about how many other Louisiana residents have been 

helped by the program. 

 

LARGE 

No Bronze or Silver award. 

 

Gold: Atlanta Parent; “Parenting Children with Rare Diseases”; By Tali Benjamin 

 This is a really thoughtful presentation of three children with rare diseases and their 

parents. Each tale is told in a separate vignette. It’s powerful. The writing is conversational and 

easy to follow, and also provides lots of specific details about the diseases. The parents offer lots 

of details on how they create environments at home and in public to ensure their kids live full 

lives. As a sidebar, the story also offers terrific details about four parks, attractions and 

playgrounds that make an extra effort to provide good experiences for children with disabilities 

and special needs. 
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E14 – Q&A Interview 

 

SMALL 

Bronze: Nola Family Magazine; “Mom About Town: Amy Boyle Collins”; Madison Voorhies, 

Amanda Miller, Amy L. Foreman 

 The interview did an excellent job of balancing questions about its subject’s career and 

parenting approach, and how the two interact and overlap. The layout of the interview is easy to 

follow, and the visuals show both sides of the subject’s life: formal and casual.  

 

Silver: Cincinnati Family Magazine; “Getting To Know Dorien Watson”; Amanda Ciani, 

Amanda Miller, Amy Foreman 

 This fun and surprisingly in-depth interview showed care and research on the part of the 

interviewer, to capture various aspects of its 13-year-old actor subject. It’s clear from the 

questions that this was an interactive and fluid interview, but the interviewer maintained a clear 

direction and the questions all flow together well.  

 

Gold: Pittsburgh Parent Magazine; “What Teachers Actually Want”; Carrie Wood 

 What made this entry stand out was that it was an interview for parents rather than one 

with a parent or a child. The interview does a great job of getting candid responses from teachers 

about what parents can do to improve the parent-teacher relationship. This can be a sensitive 

subject, but the interview provides directly useful information for parents while including a range 

of different voices.  

 

LARGE 

Bronze: DFW Child; “Mom Next Door Martha Neibling”; Amanda Collins Bernier 

 The personalized questions in this interview showed a great amount of empathy, which 

clearly elicited genuine and thoughtful answers about the struggles and rewards of adoption from 

the interview subject. The subject’s answers hold a lot of wisdom for parents looking to adopt, 

and their depth helps us connect to the subject more intimately.   

 

Silver: New York Family; “The Thanksgiving Danger No One Talks About”; Danielle Ramos

 This interview tackled a difficult subject – drunk driving – in a context many parents 

might not anticipate. The answers provide specific examples that show how this danger can 

impact families but also provides strategies like open communication to help parents understand 

how best to prevent their kids from taking part or exposing themselves to that danger.  

 

Gold: Atlanta Parent; “A Family Jam Session: Q&A With Musical Father-Son Duo”; Emily 

Webb 

 This interview captures how music serves as a common language between a father and 

son, and the range of questions cover a lot of ground. The sincere responses shed light on how 

Theron Thomas brought his son Sumo into the fold of professional music, and how that let them 

bond on a deeper level. 

 

E15 – Special Series 
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SMALL 

No Bronze award. 

 

Silver: Metro Family Magazine; “What’s Right with Our Schools”; Erin Page, Tim Willert, 

Lindsay Cuomo, Emiley Bainbridge, Stacy Noakes  

A courageous series given the education debate and upheaval in Oklahoma public 

schools. This year-long editorial initiative was designed to look at what's going right in state 

schools, focusing on passionate educators and creative solutions. In one instance, the story 

subject asked for the article to be pulled just days before publication. The decision to make a 

statement with a blank page was, indeed, very brave. 

 

Gold: Monterey Bay Parent; “Getting Outdoors for Family Fun”; Dawn Alva, writer, Summer 

Romney 

Writing is bright and crisp with lots of relatable experience. What makes this a plus for 

parents is its link from sport to STEAM education concepts. The writer gives us a colorful guide 

to how pickleball, bocce ball and disc golf can have surprising benefits just being fun. 

 

LARGE 

No Bronze award. 

 

Silver: Nashville Parent; “Summer Series on Safety”; Susan Day, Editor, Michael Aldrich, 

Managing Editor, Janey Snyderman, writer, Ally Roden, writer 

        Summer danger doesn’t just lurk at beach, it’s everywhere. This series focuses on tough 

parenting challenges – ones we don’t often talk about. Keeping young bodies safe from 

inappropriate touching and keeping them safe from darker corners of the Internet, are timely for 

summer. The writer manages to walk the line between what’s dangerous and how parents can 

address it in calm manner. No superfluous commentary here – just solid advice. This is great 

material for parents to share with other parents and grandparents so we are all on the same page.  

 

Gold: Atlanta Parent; “Mental Health Matters”; Liz White, Tali Benjamin, writer 

       Children and parents suffer from stress and anxiety at some point, and this series gives 

parents the tools and language to cope with many situations. This is straight talk – with tips on 

recognizing anxiety as well as dealing with it.  Bite-sized and accessible pieces discuss topics 

such as how moms bear the cognitive load of raising a family, dealing with tantrums, and the 

power of gratitude journaling.  This series is a must-save for families who will deal with all these 

issues now or in the future. 

 

E16 – News Feature 

 

SMALL 

No Bronze award. 

 

Silver: Baltimore’s Child: “Fresh Moves in the Science of Autism Screening”; Heather M. Ross 

 The reporter does a good job explaining how U.K. researchers have developed a tool that 

may help with early detection and management of autism in children. The tool is like a video 

game and asks participants to copy the moves of a dancing avatar on a screen. 
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Gold: L.A. Parent: “Our Firefighters, Our Neighbors”; Michele Raphael, Elena Epstein, 

Cassandra Lane, Nina Harada 

 The story is a terrific tale of several firefighters who lost their homes, personal 

belongings and in one case a collection of uninsured, antique cars during the Palisades fire. Each 

tale is presented as a vignette, with terrific interviews with the firefighters and their families, as 

well as family snapshots and photos of their homes before and after the disaster. Many of the 

quotes are gems, including one from a firefighter who described the scene this way: “Ash was 

going sideways like the devil was spitting fire.” 

 

LARGE 

Bronze: Atlanta Parent: “Ring, Beep, Buzz: Cell Phones in the Classroom”; Emily Webb  

 With cell phones more popular than even among children, school leaders are finding 

ways to ensure students are still paying attention in class and learning. This story goes over some 

examples of what measures these schools take to limit cell phone use on campus, and what 

parents can do to limit cell phone use at home. The story is well-written and informative. 

 

Silver: Atlanta Parent: “Artificial Intelligence”; Mary Welch, Liz White 

 This story provides a nice overview on how AI is likely to change teaching and learning 

in schools. The story is filled with lots of voices, which shows that the reporter interviewed many 

sources before setting out to write. The writing is clear and conversational. 

 

Gold: DFW Child: “Early Bloomers”; Amanda Collins Bernier 

 The author does a terrific job shedding light on a really important trend in pediatrics: girls 

getting their periods much earlier than previous generations. The story is chock-full of 

information for parents, including details on upcoming physician-led workshops. The writing is 

terrific. The lead is an anecdotal focus on a mom whose 8-year-old daughter had her first period. 

The third paragraph features this quote: “She thought she was bleeding to death or dying,” 

Villeda, of Fort Worth, says. “I took her to the bathroom, I showed her a pad and explained to 

her that Mommy and all females go through these changes in life.” A quote like that is sure to 

draw the reader deep into the story. 

 

E17 – Non-Traditional Story Form 

 

SMALL 

No Bronze award. 

 

Silver: Kern County Family Magazine; “Five Ways to Honor Veterans”; LJ Radon, Callie 

Collins, Roxanne Ricker 

 This helpful article offers five nice ideas for teaching kids to honor veterans. The material 

is clearly organized and tightly written. 

 

Gold: Cincinnati Family Magazine; “Top 10 Skills Kids Learn at Camp”; Amanda Ciani, 

Amanda Miller, Amy Foreman 

 The listicle format provides a perfect structure for this reminder to parents of outcomes 

they can expect from sending a kid to camp. Each item description includes good context, and 
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the tone of the writing is friendly and personable. 

 

LARGE 

Bronze: New York Family; “20 Freebies to Claim on Your Birthday This Year”; Alexa Lutter, 

Leah Mitch 

 Everyone loves free stuff, and this list of places to get birthday freebies provides a useful 

guide to leveraging the big day. The text provides nice specifics on what each company provides.  

 

Silver: Kansas City Parent; “Favorite KC Traditions”; Lauri Clapper, Kim Tappan, Michael 

Gimotty  

 Every family has its own way of celebrating the holidays, and this feature gives readers a 

chance to look in and get new ideas from the various traditions of the publication’s staff 

members. The writing is warm and welcoming, and includes activities along with time-honored 

recipes.  

 

Gold: Atlanta Parent; “Stay and Play in Georgia”; Emily Webb, Mary Williams 

 This compilation of 50 family-friendly excursions across the state, organized by region, is 

impressively thorough. Each item is tightly packed with details about what visitors can expect, 

along with a website link for more information. The photos support the listings with additional 

hints at what readers could experience. 

 

E18 – Service Feature 

 

SMALL 

Bronze: Giggle Magazine; “Lightning 101: Staying Safe During a Storm”; Nicole Irving, Shane 

Irving, Anibal Rodriguez, Cole Purvis 

 Smart design and breakout of information make this an easy read. It’s chock full of good 

tips for anyone, not just parents. Useful information and statistics are shared in relatable, 

digestible way to engage the audience. 

 

Silver: Pittsburgh Parent Magazine; “What’s in a Name?”; Leslie Savisky 

 This is a fun reader service feature about choosing baby names. It includes some local 

connections and features plenty of local readers talking about how they made their selections. 

Good tips in a sidebar about what to do if you’re veering from the usual, popular choices.  

 

Gold: Charlottesville Family; “Working With A Doula”; Katherine Paljug, Jennifer Bryerton 

 This information-packed feature covers all the questions readers might have and sorts the 

information into manageable bits. The information also covers rules related to Virginia 

specifically so readers benefit from local relevance, too.  

 

LARGE 

Bronze: Atlanta Parent; “Let's Talk About It: How to Discuss Autism as a Family”; Emily 

Webb 

 This is a smartly organized service feature that is useful to anyone who knows a family 

with autism. The information is easy to digest and follows a clear structure to better serve 

readers. The content is significant because people aren’t quick to start conversations about 
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autism and yet, we know support and communication are key to success with any diagnosis. This 

piece helps give readers perspective and ways to talk about this with respect and dignity for all 

involved.   

 

Silver: Baton Rouge Parents Magazine; “Traveling Abroad with Your Family”; Julianna Steen, 

Amanda Miller, Amy L. Foreman  

 Who doesn’t love the inside scoop on how to make family trips better? This feature is 

packed with relatable and real details that would help parents discern how to plan better 

vacations when traveling abroad. And since many of the tips would apply stateside, too, this 

feature is relevant for anyone who has ever taken a trip with kids or plans to someday.  

 

Gold: TulsaKids; “Preparing Kids for Severe Weather Season”; Kirsten Lang 

 What a great service feature about an issue that strikes many families and would be of 

relevance for Oklahoma readers. This feature starts with its local impact and quickly relates to a 

parenting issue many have faced. The opening line draws readers into the information they need 

to be able to help a child with storm anxiety. 

 

E19 – General Feature Writing 

 

SMALL 

Bronze: Frederick’s Child; “Yule: A Winter Solstice Celebration”; Heather M. Ross, writer 

A festive, well-structured article that invites families into a lesser-known holiday 

tradition with joy and clarity.” The writer skillfully interweaves history, rituals, and modern 

family practices, with good flow and rich imagery. This inclusive piece offers parents 

alternatives and additions to a traditional holiday celebration.  

 

Silver: L.A. Parent; “Grappling with Parental Guilt”; Melissa A. Monroe, writer, Elena Epstein, 

creative director, Cassandra Lane, editor in chief, Nina Harada, digital community editor, Edwin 

Alpanian, art director 

An emotionally intelligent exploration of a universal parental experience, skillfully 

shaped into an essay. This piece leans into internal dialogue and reflection, which allows it to 

emotionally connect with readers navigating similar terrain. It blends personal narrative and 

expert voice without being too clinical while delivering comfort and useful insight.  

 

Gold: Baltimore’s Child; “Boys in Ballet”; Heather M. Ross, writer 

A graceful, poignant, and culturally important piece that brings warmth, clarity, and 

affirmation to a topic many readers haven’t considered. With lyrical pacing and a tightly 

organized narrative, it transcends being merely a feel-good story. It offers social insight and 

emotional resonance while showcasing underrepresented perspectives. The writing is vivid 

without being overwrought, and the author allows the voices of children and parents to shine.  

 

LARGE 

Bronze: Atlanta Parent; “Black History, Black Futures”; Emily Webb, writer 

             An energetic and forward-looking story is rooted in the voices of Black families and 

changemakers. It blends personal storytelling with advocacy in a way that feels fresh and 

necessary. Quotes are strong, and the structure engages the reader. A great balance of history, 
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identity, and joyful resistance. The subject matter is deeply relevant, particularly for parents 

raising children in today’s racial climate.  

 

Silver: Nashville Parent; “Protecting Kids from Online Pornography”; Ally Roden, writer; 

Susan Day, editor 

An urgent, high-impact story that doesn't flinch from a tough topic. It’s structured around 

a clear, relatable parental dilemma and draws readers in with a gripping lede – kids looking at 

online porn on the playground. The writing is clear and assertive, and the piece earns trust with 

thoughtful sourcing. Experts in child development, psychology, and media literacy all offer 

grounded advice. The article never veers into moral panic, instead equipping parents with tools 

and understanding.  

 

Gold: Seattle’s Child; “The Sacred Breath: The art of Native American storytelling”; Elizabeth 

Hunter, writer 

A rich and respectful profile of a Native American storyteller that resonates with wisdom 

and warmth. The writing has a strong narrative arc, and the tribal storyteller, Roger Fernandes, 

emerges as a deeply compelling figure. Beautiful use of language and very relevant for 

Northwest parents who seek cultural connection and legacy. Strong research without 

overstepping the subject’s voice. 

 

E20 – Sponsored Content 

 

SMALL:  

No Bronze award. 

 

Silver: Washington Parent; “Celebrate Back-To-School Season With Cirque Du Soleil’s Family-

Friendly OVO”; Meredith Hancock, Katie Bianco 

    Aerial stunts, acrobatics and... bugs! Readers get an in-depth exploration of reasons their 

family might enjoy the latest Cirque du Soleil show, along with intel on the changes from 

previous years. 

 

Gold: MetroFamily Magazine; “Local Family Fun: Urban Hiking”; Erin Page, Morgan Harris, 

Lindsay Cuomo, Christina Mushi-Brunt, Debbie Murnan  

    This article presents all the information needed to head off with the family on an urban 

hiking adventure in downtown Oklahoma City. Helpful breakout boxes include details about 

parking and restrooms, while the large map helps with navigation and finding the highlighted 

spots along the route. The completeness of the package and high utility for readers make this 

entry a clear winner. 

 

LARGE: 

No Bronze or Silver award. 

 

Gold: Atlanta Parent; “’Tis the Season for Holiday Fun!”; Mary Williams 

    This roundup of holiday activities seems like an ideal alignment between satisfying 

reader interest and the promotional goal of sponsors. The collection of options feels substantive, 

and each item includes plenty of useful details to help parents decide whether to go.  
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DESIGN 

 

D1 – Front Cover: Original Photo 

 

SMALL 

Bronze: Giggle Magazine; “The Summer Issue”; Shane Irving, Nicole Irving, Anibal Rodriquez, 

Randi Woodard 

 A glowing sunset backlights the subject, creating a soft, warm light. Cool colors blend 

well with this natural light. Sophisticated typography is easy to read, and the image matches the 

lead tease.  

 

Silver: Monterey Bay Parent; “Back to School”; Marlena Mareka, Andrea Breznay 

 The blackboard and school desk immediately tell the story, which fits the tease well. The 

child coming back to school smiles delightfully with a missing front tooth, a sweet touch. Colors 

work together from the nameplate and teases to the clothing and props.  

 

Gold: Neapolitan Family; “March 2025”; Monica Alvarez, photography, Stacy Nicolau, Jane 

MacNealy 

 This thoughtful photograph shows the tween on the ice, ready to skate. The reflection 

adds a layer of visual interest, while the stance adds movement and gives room for color 

coordinated teases. Low depth of field draws attention to the subject.   

 

LARGE 

Bronze Baton Rouge Parents Magazine; “September 2024”; Amy L. Foreman 

 A faded painting of a flag on a wooden building serves as a symbolic background for a 

story about “empowering young hearts though democracy.” The child on the cover makes a heart 

shape with his hands, while wearing a blue suit. This story is hard to illustrate, but it is 

successfully done with this clever cover.  

 

Silver Nashville Parent; “May 2025, ‘Oh, the Places to Go!’”; Susan Day, Editor, Leila 

Grossman, Photographer 

 This cover requires a doubletake. The subject, standing on his toes, leans down and peeks 

through something yellow in the foreground. The slightly out of focus, bright yellow playground 

equipment becomes an excellent background for teases and the nameplate. The bright light 

behind the child draws attention to his face.  

 

Gold: DFW Child; “August/September 2024”; Sean Parsons, Nick Prendergast 

 A story about children’s grades is difficult to illustrate, but it is cleverly done by the 

subject playing with pink erasers and wearing pencils in her hair. The school uniform adds 

contrast and pulls together the color palette on the page. Sophisticated typography and balanced 

teases round out this cover. 

 

D2 – Front Cover: Use of Stock Photo 

 

SMALL 

Bronze: Charlottesville Family; “Charlottesville Family Bloom Spring/Summer 2025”; Beth 
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Bryerton, Barbara Tomkins, Jennifer Bryerton  

 Bright spring and summer colors pop off the page, fitting the teases about flower farms 

and the camp guide. The subject points to the teases and leads viewers around the page. Easy to 

navigate typography effectively promotes the content inside. 

  

Silver: Washington Parent; “Could Your Daughter Have Undiagnosed ADHD?”; Meredith 

Hancock  

 This eye-catching cover leaves just enough uncertain to make viewers pick up the 

magazine. This is a fascinating way to treat a story on undiagnosed ADHD, with a complicated 

mass of colors leading from the child and off the frame. The tease overlaps her head, creating 

tension that fits the story perfectly. The soft background makes the sharp subject pop. 

 

Gold: Giggle Magazine; “The Birthday Party Issue”; Nicole Irving, Shane Irving, Anibal 

Rodriguez 

 A dinosaur wearing a pink party hat and blowing out a confetti cupcake candle is a 

delightful way to illustrate a birthday party issue. It certainly will catch readers’ attention. 

Cropping the back of the dinosaur focuses attention on the dinosaurs’ face and hands, as well as 

the cupcake. Teases and the masthead are beautifully balanced and designed.  

 

LARGE 

Bronze: Atlanta Parent; “January 2025”; Sheri Taylor-Emery 

 This active photograph is well-executed, showing a jumping child in a running pose. The 

green, orange and purple color palette works well, adding to the energy of the cover. Teases are 

balanced around the subject.  

 

Silver: ParentMap; “December 2024”; Amy Chinn, Allison Sutcliffe, Alayne Sulkin 

The joyous expression and the beautiful backlight draw attention to the child’s face. 

Large, soft-focus snow surrounds the subject, who stands out against the black background. 

Subtle use of color works for this monochromatic photograph.  

  

Gold: Atlanta Parent; “December 2024”; Sheri Taylor-Emery 

 What a delight! This Christmas tree of books is decorated with ornament illustrations, 

each with a tease. The star overlaps the nameplate, while the lead teases balance the left side of 

the cover. Although there are several colors used, they work perfectly on the white background. 

 

D3 – Front Cover: Illustration 

 

SMALL  

No Bronze award. 

 

Silver: Kern Country Family Magazine; “December 2024 Holiday”; Fran Sherman, LJ Radon, 

James Jarnot, Roxanne Ricker 

This cheerful cover takes readers on an illustrative journey through holiday themes. The 

hand-drawn style adds a whimsical, approachable charm that perfectly supports December’s 

content. Muted tones allow the masthead and teaser text to pop, with clean typography making it 

easy to navigate. 
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Gold: Giggle Magazine; “The Holiday Issue”; Nicole Irving, Shane Irving, Anibal Rodriquez 

This well-balanced and joyful cover brings instant cheer with a delightful arrangement of 

holiday-themed illustrations. A subtle argyle pattern with bows adds structure and evokes both 

Christmas trees and ornaments. Playful illustrations provide visual variety, while the clean 

typography grounds the eye. A charming, light-hearted design! 

 

LARGE 

Bronze: Atlanta Parent; “Back-to-School Time!”; Sherri Taylor-Emery 

The white and orange elements pop beautifully against the rich blue background, creating 

an energetic and engaging visual. Icon-style school symbols are arranged playfully, giving the 

layout both movement and balance. Teaser lines are seamlessly integrated into the design while 

staying easy to read. 

 

Silver: Atlanta Parent; “Gobble Gobble: Crafts and Treats”; Sherri Taylor-Emery 

This cover feels like a nostalgic throwback to elementary school turkey crafts. With 

warm earth tones and textured illustrations, the classic Thanksgiving turkey gets a charming 

upgrade. The consistent color palette helps the teasers integrate smoothly, remaining clear and 

legible from a distance. 

 

Gold: Nashville Parent; “Make the Magic!”; Susan Day, Editor 

With soft, whimsical collage, readers are invited into a cozy winter wonderland. Layered 

textures and rich colors add visual depth and cohesion, while a sophisticated yet childlike charm 

brings playful warmth. Clean sans serif typography provides the perfect contrast, creating a 

beautifully balanced and inviting cover. 

 

D4 – Table of Contents 

 

SMALL 

No Bronze award. 

 

Silver: Charlottesville Family; Elizabeth Bryerton, Jennifer Bryerton   

 What a creative way to create a roadmap through a publication, to literally place the 

contents along a road. Readers travel from upper left to lower right, encountering illustrations 

and text that define each section. The background adds to the contents, acting as a landscape. 

 

Gold: Giggle Magazine; Nicole Irving, Shane Irving, Anibal Rodriguez 

 This highly organized and color-coded table of contents provides page numbers and 

sections for many stories. Multiple entry points lead viewers around the page, from a cute 

reindeer to a smiling child. Typographic hierarchy places emphasis on sections and the lead 

story.  

 

LARGE 

No Bronze award. 

 

Silver: ParentMap; Alayne Sulkin, Amy Chinn, Allison Sutcliffe 
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 This energetic table of contents uses multiple photographs and text blocks to guide and 

inform readers. Sections are clearly delineated, and photographs have large numbers to indicate 

pages. There is a lot of neatly organized information on this page.   

 

Gold: Atlanta Parent; Sheri Taylor-Emery 

 Large type and a thoughtful color palette create a helpful table of contents. Photographs 

and text are balanced, and there is enough white space for breathing room. This table of contents 

hits the highlights and leads viewers through the publication. 

 

D5 – Use of Typography 

 

SMALL 

No Bronze or Silver award. 

 

Gold: Baltimore's Child; “How to Ace the Middle and High School Admissions Process”; 

Lonna Koblick 

 A Giant A and a design that utilizes angles that visually relate to the letterform is a 

wonderful and successful example of repetition of form. The typography is appropriate, 

conceptual and clever relating to the imagery through the use of color. The type and design are 

exceptionally integrated creating a visual experience that is definitely worthy of top marks. 

 

LARGE 

No Bronze or Silver award. 

 

Gold: New York Family; “October 2024 Cover”; Leah Mitch, Yumi Matsuo, Donna Duarte-

Ladd, Alexa Wilding 

 This cover design and its use of typography is colorful, vibrant, and exciting. The hand 

written and hand rendered typography ads a personal and relatable touch that is both entertaining 

and attractive. The use of color and design is fabulous, balanced, and impactful, providing pops 

of excitement and an overall wow factor. 

 

D6 – Interior Photography (Original) 

 

No awards. 

 

D7 – Single-Page Design 

 

SMALL 

Bronze: Charlottesville Family; “8 Signs Your Child May Need to See an Orthodontist”; 

Elizabeth Bryerton, Jennifer Bryerton 

 The whimsical illustrations and numbered items create multiple points of entry.   

The wavy line and illustrated tooth separate sections. The tone of the illustrations fit the theme 

and produces a fun page.  

 

Silver: Pittsburgh Parent Magazine; “Lifelong Sports”; Carl Weigel 
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 Clean design, with two photographs and good white space, allows readers to concentrate 

on the text and the child’s face. Colors are harmonious, and the page is centered, with the 

headline at the top and child at the bottom.  

 

Gold: Chesapeake Family Life; “Playgrounds”; Lonna Koblick 

 The large feature headline, next to a child swinging with wind-blown hair, tells the story 

immediately. Subheads and headline color help with page navigation. Photographs in the upper 

right and lower left, along with the background graphics, balance the page. 

 

LARGE 

No Bronze or Silver award. 

 

Gold: Atlanta Parent; “Politically Informed Kids”; Sheri Taylor-Emery 

 The use of color and the donkey/elephant graphics quickly convey the story contents. 

Typographic hierarchy leads readers from the headline down through the Q&A’s. The tone of the 

graphics and design fit the story. 

 

D8 – Department Design 

 

SMALL 

No Bronze award. 

 

Silver: Washington Family; “Wellness”; Frank Wagner 

 One dominant image anchors both lead pages. Bold subheads and the use of color help 

guide readers through the articles. Clean design with little color is particularly appropriate for 

“Mental Health in Childhood,” a serious topic, while the article about campers has a lighter tone 

and high energy photographs. 

 

Gold: Pittsburgh Parent Magazine; “Education”; Carl Weigel  

  Illustrations and photographs assist in storytelling, particularly the illustrations in “Kids 

Can Help Save the Honeybees.” Typographic color leads viewers and offers multiple points of 

entry. Sidebars and briefs are designed to draw attention while standing on their own.  

 

LARGE 

No Bronze award. 

 

Silver: Atlanta Parent; “Good Stuff”; Sheri Taylor-Emery 

 Energetic design and vibrant photographs make the products look like “good stuff.” 

Placement of images and text guides readers’ eyes in a circle around the page. While there are 

multiple items on the page, visual hierarchy is achieved with one dominant photograph.  

 

Gold: Atlanta Parent; “For the Fridge”; Sheri Taylor-Emery 

 This is proof that less is more and that much can be achieved with one photograph or 

image and minimal text. The children playing in the water are perfectly framed by the arc of 

water as they run toward the headline and over the text. These delightful pages are perfect for the 

fridge. 
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D9 – Calendar of Events 

 

SMALL 

Bronze: Washington Family; Lonna Koblick, Frank Wagner 

Readers are treated to a tightly packaged calendar featuring clear organization and legible 

typography. Use of color is unobtrusive and complementary. 

 

Silver: L.A. Parent; Elena Epstein, Cassandra Lane, Nina Harada, Edwin Albanian 

The consistent attention to photo and art selection, its generous display, and quality color 

elevate these calendars. Text and type selection is easy to read, and line leading and white space 

aid readability. Use of color is subdued and effective, and bold face pops key information. 

 

Gold: Colorado Parent; Amy Foreman, Alex Herring 

The opening splash in both examples is large, bold, super colorful and feature people 

enjoying life. It attracts readers and inspires exploration of the many things to enjoy in the 

community. The focus on people, not just events or places, is engaging.  Typography is legible 

and readable with muted yet effective use of color, generous line leading and white space, and a 

date/day/title/time structure that enhances efficient scanning. The Top 10 opening and the 

closing Spotlight feature are attractive bookends to the package. 

 

LARGE 

Bronze: TulsaKids; Jinger Belcher 

A full-page-width photograph that kicks off each calendar has the color and sense of 

motion to engage readers in the list of events that follow. Typography is clean and follows a 

familiar hierarchy: reverse date, color title, bold data points, and text description of event. This is 

easy to read and a small reversed “F” indicates free events. 

 

Silver: Atlanta Parent; Sheri Taylor-Emery 

The alphabetical approach to “26 Ways to Ring In the Holidays” is fun, perhaps even 

unique. Perhaps more striking is the sophisticated approach to typography: reverse letter into a 

solid color block with drop shadow with generous use of white space, red dotted vertical and 

horizontal rules to separate each item, and clean use of square bullets for lists within each item. 

It’s unusual, but not unwelcome, for the typography to nearly upstage the photographs. The clean 

typography carries on throughout the rest of the package, but the pictures regain some primacy. 

 

Gold: Nashville Parent; Michael Aldrich, Managing Editor; Susan Day, Editor 

Generous use of photographs and legible typography are givens at this level, yet it’s the 

attention to some of the little things that sets these calendars apart. The holiday package is 

playful and fun, substituting Christmas lights for horizontal separation rules, a pleasant 

alternating use of red and green text blocks for the listings, and glimpses of evergreens and 

holiday decorations peeking out from corners of pages. Especially intriguing is the effective use 

of small detail art that help break up the many pages of holiday listings. Even the usual black-

and-white QR code link to additional information sports holiday color.  

 

D10 – Event Highlights 
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SMALL 

No awards. 

 

LARGE 

No Bronze or Silver award. 

 

Gold: Atlanta Parent; “You Just Can’t Miss, March 2025”; Sheri Taylor-Emery 

 The large, engaging, and well-cropped main photo beckons readers into the layout. 

Additional photos effectively visualize the range of possibilities on offer. Spot color and 

typography are well handled to clearly convey the key details. 

 

D11 – Feature Layout 

 

SMALL 

Bronze: Neapolitan Family; “Confronting Cyberbullying: How to Identify, Prevent, and 

Respond Effectively”; Jane MacNealy 

 Dark tones and bright pops of luminescent colors are both visually captivating and 

conceptually relevant for a story on cyberbullying. A strong and literally glowing illustration is 

flawlessly incorporated into the design as the main visual entry point. The design decision take 

inspiration from and work well to compliment the illustration creating a complete, emotional and 

meaningful moment for the reader. 

 

Silver: Baltimore's Child; “Child Life Specialists”; Lonna Koblick 

 The stark monotone photograph is gripping and immediately promotes the idea of 

medical experiences. The typography is traditional and bold further promoting an appropriate 

visual representation of healthcare. Even the color choices play their part to deliver a feature 

design and visual experience that perfectly represents the subject matter. The result is a striking, 

well-balanced composition that powerfully embodies the essence of the subject. 

 

Gold: Giggle Magazine; “Holiday Season”; Nicole Irving, Shane Irving, Anibal Rodriguez 

 Colorful graphics, fantastic visual hierarchy, and fearless type combinations set the stage 

beautifully for a memorable holiday inspired experience. The photography is merry and bright 

adding wonderful visual accents to each page. The page designs are dynamic and well organized 

with multiple visual entry points and loads of fun tips and facts throughout the feature. The 

winter bucket list illustrations are clever and playful and a list for Santa is a wonderfully 

interactive way to end the feature. 

 

LARGE 

Bronze: Atlanta Parent; “25 Ways to Go Green for 2025”; Sheri Taylor-Emery 

 Great design is meant to inspire us to be better, to do good, and this great design does just 

that. The artwork is emotional and gives the overall design a strong conceptual purpose. 

Typography plays an equally vital role, from the bold simplicity of the headline to each of the 

well-designed infographic details. 

 

Silver: ParentMap; “Wins, Losses and Life Lessons”; Amy Chinn, Allison Sutcliffe, Alayne 
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Sulkin 

 A striking portrait shines bright and immediately grabs the attention of the reader. The 

type choices and design are sophisticated, creating a serious tone that is perfectly fitting for 

parental lessons and advice on youth sports. Overall, it’s a simple design that creates a relatable 

moment for reflection and contemplation and in this case simple is best. 

 

Gold: DFW Child; “Early Bloomers”; Sean Parsons 

 An exquisite and avant-garde photo-illustration is an astute and intellectual way to  

visually address the subject of puberty. The use of negative space is refreshing and relaxing, 

bringing peace and calm to a possibly tense conversation. The colors and secondary design 

elements, including the sidebars, fit with the mood and tone that has been established through 

remarkable design decisions and an impressive execution. Altogether these choices culminate in 

a design that is impactful, graceful and reflects both artistry and understanding. 

 

D12 - Special Section 

 

SMALL 

Bronze: Washington Family; “Big Book for Families”; Art Department 

The comprehensive lists of resources — camps, schools, medical, things to do — are 

accompanied by well researched stories on a variety of topics to assist parents. From the front 

cover to the back of the section the photographs and artwork perfectly support the themes and 

topics. The typography is clean, efficient and well organized. 

 

Silver: Chesapeake Family Life; “Big Book of Education”; staff 

Large full-width attention-grabbing photographs draw readers into themed stories, 

including parents helping with homework, whether to consider boarding school, and the 

transition from private to public school. The picture and the presentation of the five principles of 

Montessori education is a great example of the art elevating the story. Listings typography is 

legible and organized efficiently. 

 

Gold: Baltimore’s Child; “Inclusive Family”; Art Department  

The imaginative use of stock art grabs attention and provides strong support for the 

accompanying stories. Pullout type reversed into color blocks pops off the pages. Use of color is 

tasteful and complementary. The resource lists at the back of the section are easy to read, and the 

typography is clean and legible. 

 

LARGE 

No Bronze award. 

 

Silver: Atlanta Parent; “Summer Fun Guide”; Sheri Taylor-Emery 

The blue and gold (surf/pool and sun) typography for page headings, labels and headlines 

support the theme. Plenty of pictures illustrate summer fun, and the listings are easy to read.  

 

Gold: Nashville Parent; “Family Gift Guide”; Susan Day, editor; Michael Aldrich, managing 

editor 
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Beautiful presentation utilizes highly legible typography, crisp images, and abundant 

white space in an open, flowing layout. It all serves to tickle the eye with a print version of 

window shopping, with whimsy and practicality combined. 

 

D13 – Overall Design 

 

SMALL 

Bronze: Baltimore's Child; Art Department 

 Consistent covers that embody a true sense of community bring an approachable, human 

touch that is intriguing and refreshing. Impressive applications of color throughout the magazine 

highlight and contribute to a noteworthy design. The page designs are built with strong visual 

entry points and incorporate photography, illustrations, and graphic elements in an amusing and 

creative way. 

 

Silver: Hood Magazine; Ally Vogel, Steffanie Holtrop, Sarah Parker, Jennifer Fleming, Jaclyn 

Small 

 The overall design takes full advantage of the visual space and canvas in the smaller 

format. The cover designs feel personal and sentimental and display a skilled sense of balance. 

The page designs feature an efficient and effective grid system accented by a multitude of 

delightful photographs and illustrations. The attention given to the headlines is impressive, 

utilizing color and a fantastic system of unique type treatments. It may be small, but this design 

certainly is mighty. 

 

Gold: Giggle Magazine; Nicole Irving, Anibal Rodriguez, Shane Irving 

 The covers are absolutely beautiful with a combination of gorgeous photography and 

perfectly accented cover lines that seize the attention of the reader. The Holiday Issue takes a 

bold turn with illustration, delivering visuals that are just as captivating—graphically rich, 

imaginative, and full of delightful details. Inside, the pages maintain a high caliber of design, 

with layouts that demonstrate expert hierarchy and refinement. The type is sophisticated and the 

graphics are fun and inviting. This masterful visual experience is sure to make the readers smile, 

or maybe even giggle with glee. 

 

LARGE 

Bronze: Atlanta Parent; Sheri Taylor-Emery 

 The covers rely on compositions that are minimal, conceptual, and visually powerful. A 

refined and intentional color palette is pulled from and inspired by the photography and art, 

creating a pleasant, unified and harmonious visual experience. This deliberate and purposeful use 

of color is continued with bold typography throughout the magazine to create visual points of 

interest and visually interesting page designs. The overall design is exemplary of the strength and 

power of simplicity and consistency. 

 

Silver: Nashville Parent; Susan Day, Editor, Michael Aldrich, Managing Editor 

 Magical moments of excitement and fun are captured through photography and expressed 

beautifully through illustration. Each issue features a to do list that is absolutely packed full of 

exciting and compelling imagery that accompanies a plethora of things to do. Both the lists and 

the overall page layouts are thoughtfully structured, using a refined visual hierarchy that makes 
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them clear, intuitive, and effortless to navigate. The result is a publication and design that is 

extremely informative as well as delightful. Every page is an invitation to discover, explore and 

enjoy. 

 

Gold: DFW Child; Sean Parsons 

 Each issue springs to life with the use of bright, expressive and flawless portraits. 

Combine that with a consistent cover line structure and framework that utilizes dynamic type 

treatments and the cover designs truly come to life. Feature stories utilize creative and inventive 

illustrative approaches paired with typography that is exceptional in its own right. The content is 

organized, balancing wit and playfulness with an inviting structure. Meanwhile, each page 

design is simply captivating with creative and sophisticated uses of typography, fantastic 

photography and grid systems that are innovative and efficient. Overall, the design and the 

publication as a whole is meticulously crafted and visually compelling. Cover to cover, it’s 

entertainment and inspiration at its finest. 
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ANCILLARY PUBLICATIONS 

 

AP1 - Ancillary Cover  

 

Bronze: Nashville Parent; “Baby Guide, Summer 2025”; Susan Day, Editor, Michael Aldrich, 

Managing Editor 

 The joyful in-your-face photograph combined with bold and colorful typography create a 

wonderful and playful statement. The design is simple, like a poster, happy and captivating, and 

a perfect way to begin a guide to the complex and overwhelming world of newborns. 

 

Silver: Kern County Family Magazine; “2024 Holiday Fun & Games Book”; LJ Radon, Fran 

Sherman, James Jarnot, Roxanne Ricker 

 Cute and whimsical characters, including birds, a bear, a fox and even happy snow clouds 

sing a visual harmony that wonderfully complement the type and cover lines that are fearlessly 

creative and wildly appropriate. The style and quality of the wintery illustration is surreal, 

celebratory, exciting and fun. The cover is exciting, delightful and a noteworthy representation of 

holiday fun. 

 

Gold: Atlanta Parent; “Atlanta Baby”; Sheri Taylor-Emery 

 The photograph is elegant and cute while superbly conveying the pride and 

accomplishment of the moment. The overall design is clever and executed with obvious intention 

and placement which contribute to a balanced and captivating cover. 

 

AP2 - Ancillary Overall Writing 

 

Bronze: Baton Rouge Parents; “Spring Pink & Blue”; Amanda Miller, Julianna Steen, Madison 

Voorhies, Sanonna Al Taweel, Amanda Ciani 

 The writing in this publication invites readers in with a relatable and reassuring voice that 

seems to say “hey, I’ve been there too.” The informative stories alleviate so many of the nagging 

questions and stress around pregnancy — from dealing with morning sickness to finding the 

right prenatal class. Sections like the opening “Little Bits” offer some just-for-fun relief and help 

strike a nice balance. 

 

Silver: DFW Child; “DFW Baby”; Amanda Collins Bernier, Elizabeth Smith, Jennifer 

Casseday-Blair, Gina Mayfield, Erin Burt Hayes 

 Anecdotes and attention-grabbing ledes make reading this publication an engaging 

experience. The variety of storytelling methods is dynamic — whether it’s a Q&A-style “Mom 

Next Door” feature, a by-the-numbers approach in “Crib Notes” or simply solid reporting on 

topics such as sibling rivalry or introducing allergens. The “Child’s Play” roundup of places to 

take your toddler proves writing can be punchy and packed with detail. 

 

Gold: Monterey Bay; “Military Parent”; Andrea Breznay, Summer Romney, Andrea Forester, 

Jessica Thibault, Dawn Alva 

 The stories in this publication are solidly grounded in the area with a special eye toward 

meeting the needs of relocated parents and families. The breadth of topics encompasses the full 

lives of its readers with stories like book suggestions and bucket lists. There’s a clear focus on 
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getting out-and-about that suits the audience well; and the pieces provide all a reader needs for 

activities like exploring the area’s military history or spotting sea otters. 

 

AP3 - Ancillary Overall Design 

 

No Bronze or Silver award. 

 

Gold: DFW Child; “DFW Baby”; Sean Parsons  

 Beautiful design greets the reader from start to finish. The variety of well-executed 

photos, illustrations and typography make every page engaging. A mixture of narrative and non-

narrative storytelling creates lively pacing throughout, while the attractive limited color palette 

ties all the pages together. 
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DIGITAL MEDIA 

 

DG1 - Blog/Bloggers 

 

SMALL 

No Bronze or Silver award. 

 

Gold: MetroFamily Magazine; “Weekend Warrior”; Lindsay Cuomo, Erin Page, Emily 

Bainbridge 

This brief look at a weekend option for family fun is a warm, casual, personal exploration 

of local events, history, education, murals and more. Each blog urges readers to check out a 

different local experience, which can include recipes or snacks for the weekend, STEAM 

adventures and indoor playgrounds. 

 

LARGE 

Silver: Kansas City Parent; “Date Night in KC”; Hannah Berry, Halley Zitterkopf, Michael 

Gimotty 

This is a wonderfully breezy, quick look at things to do on a date night in, around and 

near the city. Topics range from romantic getaways to activities couples can enjoy. Most of the 

selections are not pricey nor at the top of TripAdvisor lists of tours. Looking for fun, slightly off 

the well-traveled path, maybe the offbeat? Check out this blog. 

 

Gold: Seattle’s Child; “Roundup: Issues that impact Washington families”; Cheryl Murfin 

Forget lengthy policy statements and arguments, this brief but enlightening weekly blog 

highlights several need-to-know updates on health, safety and rights. The tone is straightforward 

and fact oriented. The content is civic minded, informing readers of issues such as changing 

COVID-19 policies, more speed cameras to school zones, expanding youth mental health support 

and safety updates in the new teachers’ contract. 

 

DG2 – Short-Form Video 

 

SMALL 

No Bronze or Silver award. 

 

Gold: PDX Parent; “Mitchell Point Tunnel Hike”; Meg Asby  

 This video manages to do in 21 seconds what many cannot do in 2 minutes: it is 

engaging, has striking visuals, and delivers real value to parents and families. From the audio-

visual pacing to its accessible captions, the thoughtful production choices turn a simple video 

into an appealing and beneficial resource.  

 

LARGE 

No Bronze or Silver award. 

 

Gold: ParentMap; “Remlinger Farms Sponsored Social Reel”; Brooke Collins, Devon Hammer, 

Lindsey Carter 

 This short video delivers on every level. The voiceover aligns seamlessly with the point-
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of-view footage, working together to highlight and celebrate the theme park, especially the 

hidden gems that might otherwise go unnoticed. The content and technical execution are equally 

worthy of recognition. 

 

DG3 – Audio or Video Series 

 

SMALL 

No awards. 

 

LARGE 

No Bronze or Silver award. 

 

Gold: ParentMap; “ParentEd Talks”; Alayne Sulkin, Brenna McCown, Lindsey Carter, Brooke 

Collins 

 This series of in-depth video conversations provides stellar advice from well-curated 

experts on a variety of pressing parenting topics. The host does a great job moderating, and her 

own knowledge shines through in the way she guides the discussion. The ability for audience 

members tuning in live to submit questions adds great interactivity, while the archived videos 

provide a valuable resource for others long afterward. 

 

DG4 - E-Newsletter 

 

SMALL 

Bronze: PDX Parent, “PDX Parent's e-newsletter”; Anne King 

The entry provides exactly what a parent is looking for: options. In their respective 

newsletters, the editors choose a sample of activities and getaways for families that are geared 

toward both the younger and the older. Offering, for example, a list of wineries that are also 

quality places for kids to spend time ensures parents can think of themselves while also thinking 

of their little ones. The variety of suggested activities also shows the editors are keenly aware of 

the myriad interests and hobbies their audiences may have. 

 

Silver: Hood Magazine, “'hood Magazine: Halloween and Easter Newsletters”; Jaclyn Small, 

Sarah Parker, Jennifer Fleming, Steffanie Holtrop 

  The information offered in the newsletters includes a solid mixture of ideas for things to 

do, as well as content meant to enrich and inform parents and families, anchor the entries, and 

show the expertise of their editors. Add to that whimsical and appealing artwork and design, and 

the entries are transformed from a valuable resource into a fun and enjoyable read. 

 

Gold: MetroFamily Magazine, “MetroFamily eNewsletter”;  Emiley Bainbridge, Erin Page, 

Lindsay Cuomo, Morgan Harris 

 This sets itself apart with a smartly-crafted and carefully shaped snapshot of the 

community: what to do, where to go, what a family might like or what they might need to know. 

With their messages to subscribers, the editor shows they aren’t just interested in the 

subscriptions, but also want their subscribers to have what they need to help their families 

succeed. Including fun comics or artwork only adds to the simple, well-designed appeal of each 

newsletter, making the reading experience as much a treat as it is an informative task. 
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LARGE 

Bronze: Baton Rouge Parents Magazine, “The Weekender”; Amanda Miller, Amy L. Foreman 

 The entry is a brief but packed and smartly-curated offering of events, features, news and 

information that has something for every subscriber. The Kid of the Week feature in particular is 

a brilliant way to invite engagement for readers while also giving them a way to connect with 

their broader community. The photo illustrations are attractive and well-made, and there’s a 

balance to the design that gives it a pleasant aesthetic quality. 

 

Silver: ParentMap, “ParentMap Weekender eNewsletter”; Devon Hammer, Meredith Charaba 

 The visual design of the entry flows very smoothly, guiding readers through each of its 

respective content offerings, while at the same time inviting but not forcing detours toward each 

of the articles or event information sites. The strong quality of the content, coupled with the 

smart and simple design, bring the community to the reader without overloading them, and 

allows very well either a quick perusal for people on the go or a more leisurely stroll for those 

with a little more time on their hands. 

  

Gold: DFW Child, “The Weekend”; Elizabeth Smith 

 The welcoming message from the editor for each newsletter is like a firm handshake 

letting the reader know they are valued, seen and can expect the very best the publication has to 

offer. A quality balance between visuals and information mean the reader can get what they need 

while not getting bored or confused about what the most essential information is. The surveys at 

the end provide a fun cherry on the top, combining fun questions with clever wording and 

humor. 

 

DG5 – Social Media, Single Platform 

 

SMALL 

No Bronze award. 

 

Silver: Nola Family Magazine; “Instagram for Nola Family”; Madison Voorhies, Amy L. 

Foreman 

 This Instagram account is a bright, accessible tool — and mirror — for anyone who’s 

braving the challenge of parenting in this lively city. The family-friendly Mardis Gras carousel is 

an empowering guide to celebrating the holiday without compromising safety, and the post 

highlighting the founder of Caridad Consulting boasts high-quality visuals and validating quotes 

that will easily encourage scrollers to stop and enjoy the full story on the website. 

 

Gold: Charlottesville Family; “Charlottesville Family Instagram”; Jennifer Bryerton, Elizabeth 

Bryerton 

 Simple logos and minimalist cover images make for a pleasant scrolling experience. The 

event round-up carousel slides are expertly designed for people to swipe through and find new 

information without becoming fatigued by the list of things to explore. The reels are concise and 

strategically capture the visuals that will make viewers stay and engage with the collaborating 

accounts. 
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LARGE 

Bronze: Baton Rouge Parents Magazine; “Instagram for Baton Rouge Parents”; Amanda Miller, 

Amy L. Foreman 

 The content within this Instagram account is down-to-earth and practical. The “Weekend 

Highlights” and “Kid of the Week” series are great community-centric pieces that provide a 

public service and an opportunity for audience involvement. This page is also full of uplifting, 

inspirational reminders for parents.  

 

 

Silver: Kansas City Parent; “Instagram @kcparentmagazine”; Halley Zitterkopf, Michael 

Gimotty 

 This Instagram page has a clear brand and voice, as evidenced by its consistent graphics 

and personality-driven videos. The post captions are rich and colorful, utilizing a bright tone and 

lots of light-hearted emojis. Calls to action are clear and can effectively draw viewers to the 

website, but users can also glean plenty of information if they were to only encounter stories in 

the app.  

 

Gold: ParentMap; “ParentMap Instagram”; Brooke Collins, Lindsey Carter, Meredith Charaba, 

Devon Hammer 

 The strategic design of this Instagram profile is incredibly sophisticated and sharp. 

Coordinated cover images for reels and digestible carousel layouts make for an easy scrolling 

experience, and the overall coherence of the posts lends more credibility to the publication. Reels 

have engaging narration, and the emotional intelligence carousel post utilizes a nice blend of 

authoritative and conversational tone. 

 

DG6 – Social Media, Overall Strategy 

 

SMALL 

No Bronze award. 

 

Silver: Nola Family Magazine; “Nola Family’s Social Media”; Madison Voorhies, Amy L. 

Foreman 

 The reciprocal nature of this publication’s social media strategy is admirable and 

evidently appreciated by its audience. People can certainly find great value in the content alone, 

but the added benefit of giveaways help businesses and community members have fun and feel 

invested in. The goal to be fun and engaging is consistent across all platforms. 

 

Gold: PDX Parent; “PDX Parent Social Media”; Meg Asby, Tiffany Hill, Jackie Dunbar 

 This publication’s social media strategy demonstrates platform-specific knowledge, such 

as humorous TikToks and conversational Instagram reels, that expertly target the personalities of 

the audiences who exist on those apps. Vertical videos earn several views because of how 

responsive they are to the community’s input. It is also impressive that content is not directly 

duplicated across all platforms, so every user can enjoy a distinct experience. 

 

LARGE 

No Bronze or Silver award. 
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Gold: ParentMap; “ParentMap Social Media”; Lindsey Carter, Brooke Collins, Devon Hammer, 

Taryn Weiner, Meredith Charaba 

 Across all platforms, this publication provides actionable content to its audience, smartly 

positioning itself as a knowledgeable, helpful neighbor invested in a parent’s success. The 

presence on Pinterest is an excellent way to cater to a niche audience and provide a specific 

service, while exposing the publication to the Pinterest community. 

 

DG7 – Online Community 

 

SMALL 

No Bronze or Silver award. 

  

Gold: Monterey Bay Parent, “Information, Support, and Friendship for Monterey Bay Parents”; 

Andrea Breznay, Jenna Keisling, Katherine Stephens 

 What’s immediately evident about this Facebook group is the care and attention given to 

making it an informative and welcoming resource for parents and community members. In one 

instance, a group member asks what they think is a “silly question,” but each of the replies treat 

it as a legitimate request for information and don’t do anything to make the original poster feel 

unwelcome. Members are quick to respond to questions and needs, and show themselves as 

eager to help, guide and treat each other as they would close friends or family.  

 

LARGE 

No awards. 

 

DG8 – Online Directory 

 

SMALL 

No Bronze or Silver award. 

  

Gold: L.A. Parent, “L.A. Parent Online Camp Directory”; Cindy Hadash, Ron Epstein 

 Simplicity shines for this camp directory, making it an easy and intuitive resource for 

parents looking for how to keep their families engaged during a break from school. The ability to 

filter a search by category and location is valuable for users who want to fine-tune their efforts 

based on their kids’ interests and abilities, as well as the family’s own schedule and resources.  

 

LARGE 

No Bronze award. 

  

Silver: Kansas City Parent, “Birthday Parties for Kids in KC”; Halley Zitterkopf, Michael 

Gimotty 

 The entry is a well-researched, finely-curated resource for visitors and families to find 

what they need to plan a memorable party. Photos alongside each entry give a quick idea of what 

families can expect, and the information to contact or book a reservation is easy to find and 

simple to access. Readers also get enough information from the brief descriptions to help them 

know what they’re going to experience from the outset, while also being encouraged to explore 
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the site and directory further. 

 

Gold: Nashville Parent, “Directories”; Stewart Day, publisher, Tim Henard, production director 

 The search and filter options at the top of the directory set this entry apart from its peers. 

This allows parents to tailor their searches to very specific criteria in order to bring up the most 

relevant search results. The “featured” information offerings at the top show the experience and 

expertise of the site staff in understanding what parents in their area may be most interested. 
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GENERAL EXCELLENCE 

 

GE1- Best Redesigned Publication  

 

No awards. 

 

GE2- Ancillary General Excellence  

 

SMALL  

No Bronze award. 

 

Silver: Monterey Bay Parent; “Military Parent”; Andrea Breznay, Andrea Forester, Summer 

Romney, Dawn Alva, Jessica Thibault 

This entry stands out for its thoughtful blend of community-focused reporting and 

practical guidance tailored to military families. The content moves fluidly between helpful 

tools—like curated discounts and local activity suggestions—and engaging features that 

highlight the region’s history and lived experiences. Real photographs add depth and 

authenticity, helping to ground each story in the community it serves. The result is a highly 

usable, locally resonant resource for readers navigating military family life. 

 

Gold: Charlottesville Family; “Go-To Guide”; Jennifer Bryerton, Barbara Tomkins, Elizabeth 

Bryerton, Ellen Sewell, Emily Selden 

From the first glance at the cover, the publication presents a visually engaging and well-

structured experience. A clear hierarchy guides the reader effortlessly, while consistent graphic 

elements serve both decorative and functional purposes—enhancing navigation and reinforcing 

clarity. The content is thoughtfully organized, with inclusive touches woven throughout, and the 

parenting types feature adds an especially resonant layer. Each design choice contributes to a 

cohesive and inviting guide for local families. 

 

LARGE 

No Bronze or Silver award. 

 

Gold: DFW Child; “DFW Baby”; Sean Parsons, Amanda Collins Bernier, Elizabeth Smith  

This special issue offers a thoughtful, well-rounded resource for families at every stage of 

early parenthood. The editorial mix features a strong balance of practical advice and personal 

storytelling, enhanced by clear structure and relatable tone. Articles incorporate specific people 

and examples, including local experts, which helps ground the content in the community it 

serves. The variety of topics—from pregnancy and newborn care to raising multiple children—

creates a natural flow, making the publication both informative and engaging from start to finish. 

 

GE3 – Website General Excellence 

 

SMALL 

Bronze: Charlottesville Family; Jennifer Bryerton, Elizabeth Bryerton, Katharine Paljug  

The website is pleasant and visually appealing thanks to a cohesive color scheme and 

hand-drawn logo, which communicate an authentic and hand-made feel. The navigation menu is 
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intuitive, and featuring the calendar first makes it easy for parents to get useful information 

quickly.  

 

Silver: Neapolitan Family; Jane MacNealy, Stacy Nicolau 

 The large featured story widget gives visitors a clear direction when landing on the 

homepage, and the featured story is timely as well. The sidebars offer a variety of stories for 

visitors to explore, helpfully labeled with a clear tag. The content itself is tailored to Naples and 

the surrounding area, ensuring relevant information for its local audience.  

 

Gold: ’Hood Magazine; Jaclyn Small, Ally Vogel, Sarah Parker, Steffanie Holtrop, Jennifer 

Fleming 

 The website’s design, from the cohesive color scheme across buttons and backgrounds, to 

the inviting logos for the site’s directories, is sleek, yet inviting. The calendar widget on the 

homepage makes it very easy to quickly find family-friendly events in the Sioux Falls area, as 

does the “latest issue” widget at the top of the page. 

 

LARGE 

Bronze: Seattle’s Child; Ann Bergman, Jasmin Thankachen, Cheryl Murfin, Britt Thorson 

 From the carousel at the top of the homepage, the thought put into the design of the site is 

immediately evident. The page is divided into subsections which make it easy to find the 

specifically-tailored content for families in Seattle. The variety of newsletters available to 

visitors makes it even easier for parents to find news, activities and promotions useful to them.  

 

Silver: ParentMap; Alayne Sulkin, Lindsey Carter, Allison Sutcliffe 

 The homepage’s submenu icons — for parenting, health and other categories — offer a 

personalized touch that goes a long way in helping this website stand out. The homepage also 

does a good job of featuring a variety of useful local content without creating an endless scroll 

for visitors. The “choose your own adventure” framing of activities on the Things To Do Page is 

especially fun, and reflects the site’s bespoke feel.  

 

Gold: Kansas City Parent; Halley Zitterkopf, Michael Gimotty  

The homepage immediately captures the eye with striking and large visuals to go with 

every story. The banner for the newsletter is seamlessly integrated into a thoughtfully stacked 

homepage. The use of a seasonally appropriate category in the navigation menu shows the site’s 

content and design are kept up to date as well. 

 

GE4 - General Excellence 

 

SMALL 

Bronze: PDX Parent; Denise Castañon, Tiffany Hill, Tiffany Howard, Rose Caudillo, Jill 

Weisensee 

 Action is the name of the game of this publication. The dynamic covers are full of 

movement, and the articles help families go, do, learn and create. The “Hauntingly Good 

Halloween Map” and the “Portland Restaurants that Love Kids” package are examples of the 

locally rooted expertise and insights on the pages.  
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Silver: Giggle Magazine; Nicole Irving, Shane Irving, Anibal Rodriguez 

 Delight jumps from the pages of this aptly named magazine. Each turn of the page 

promises another moment of discovery, whether it be through purposeful photography and 

illustrations or an insightful sidebar. Packages like “Crazy About Candy Corn!” and “Throw a 

Potion Party” immerse the reader with intentional design decisions. The articles themselves are 

no less thoughtful, with heavy helpings of reader service (“Back to School Countdown”) and 

inclusive storytelling (“How AI Can Support Children with Disabilities”). 

 

Gold: L.A. Parent; Elena Epstein, Cassandra Lane, Nina Harada 

 Reading this publication feels like having a conversation with a loved one. Nearly every 

aspect of the parenting journey is represented on the pages with honesty and insights, including 

dating as a parent, and repurposing leftovers for the lunchbox. Those universally recognized 

topics are paired with expert-driven, locally rooted insights (“Dreaming of a White (SoCal) 

Christmas”) and voices (“A Grandmother’s Love Song”).   

 

LARGE 

Bronze: Seattle’s Child; Jasmin Thankachen, Kathryn Holloway, Joshua Huston, Cheryl Murfin 

 This small-but-mighty magazine packs a punch. The smart selection of story topics 

creates an authentic and compelling perspective throughout the departments (“The Boys Aren’t 

Alright,” “Standing with Immigrant Families,” and the feature packages are creatively executed 

(“Act II: Career Change,” “Go West!” and “Unsung Heroes”). Thanks to strategic page design 

and font hierarchies, each page feels like it carries more story than it had a right to — all while 

successfully delivering an engaging and easy-to-navigate reading experience.  

 

Silver: Atlanta Parent; Sheri Taylor-Emery, Emily Webb, Mary Williams, Liz White, Tali 

Benjamin 

 This publication is more than an expert on parenting; it’s also an expert on local parents 

themselves. How else could it be so useful? The articles seemed to anticipate exactly what a 

local parent would want to know, with a reader-centric approach to service content and design 

(“Focus on Education,” “The Future is Bright”). December’s Family Fun Guide, for example, 

can meet nearly any family’s needs, whether they want to meet Santa or the Grinch, or head out 

of town or find a no-cost event nearby.  

 

Gold: DFW Child; Sean Parsons, Amanda Collins Bernier, Elizabeth Smith 

 In this magazine, parents are treated to a sleek, expertly crafted reading experience. One 

of the stand-out strengths of this publication is how many local parents appear on the pages. The 

editorial line-up strikes the right balance of light and heavy, and stories deliver fresh, honest 

takes on parenting topics (“When Your Kid Plays Favorites” and “Early Bloomers”) with strong 

reader service (“Library of Things” and “To New Heights”). The design feels consistent and 

curated across issues, with conceptually creative art elements (“School Choice” and “Raising a 

Quitter”) and adorable covers featuring local models. 
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