Parenting Media Association

2017 Design and Editorial Awards Program

EDITORIAL

E1 - Cover Lines

25,000 and fewer

Gold: Doha Family; Rachel Henriquez, editor; Paulien Bay, Publishing and Sales Director; Roxanne Davis, Publisher 


With one clear cover line that relates to the cover image, the cover line writing is clear and to the point and highlights some of the strongest content in each issue. This is a case where simplicity rules with a few key words to grab readers’ attention. 

25,001-44,999

Gold: Broward Family Life; Michelle Liem, executive editor; Greg Carannante, assistant editor; Carrie Weeks, designer


The writing of these cover lines is engaging and bright with lots of verbs to connote action – readers can conquer, nix and decode. With some creative flair, the cover lines work to extend a helping hand to parents and bring them into the magazine. 

45,000 or more

Silver: Atlanta Parent; Amanda Miller Allen, contributing editor; Sheri Taylor-Emery, editorial art director; Teresa Farkas, staff writer


With numbers and alliteration these cover lines offer promises that the magazine lives up to inside. The use of the first person (Playgrounds We Love) and the parenthetical second person (and you will, too!) add interest. 

Gold: Washington Parent; Jenny Neinbaugh, editor, Jennifer Poole, assistant editor, Jane MacNealy, cover design


There is lots to choose from with these cover lines, and the quantity alone conveys the sense that there’s tons of content inside the magazine. The cover lines employ some creative devices such as alliteration to add punch to the writing. 

E2 - Headlines
25,000 or fewer

No awards

25,000-44,999

No bronze or silver awards

Gold: Broward Family Life, Michelle Liem, executive editor and Shannon Pease-Severance, associate editor


Headlines sometimes bring a smile—Spring Things and Easter Things—and sometimes sell the benefits—How To Improve Your Adolescent’s Sleep Habits. The editors are telling, selling and entertaining.

45,000 or more

No Bronze award

Silver: Atlanta Parent, Teresa Farkas and Amanda Miller Allen


The benefits to the reader come through on many of the headlines. Others, such as “Pete the Cat Grooves into Atlanta,” tell the story and have fun with the words.

Gold: Washington Parent, Jennifer Poole, assistant editor and Jenny Heinbaugh, editor


Many of the headlines tell the story and sell the benefit, such as “10 Tips to Boost Reading Skills.” Others attract attention with the combination of words, such as “Give a Green Thumbs Up.” 
E3 - Column: Publisher’s/Editor’s Note

25,000 and fewer

Bronze: Little Rock Family, “Editor’s Letter;” Alexis Crowe, writer


Light-hearted family anecdotes help drive home important and inspiring themes in this column, which often carries lessons that resonate with parents everywhere. It’s written with delightful voice and humor.

Silver: Coulee Parenting Connection, “A Letter from the Publisher,” Lissa Carlson, publishers; Meg Schoh, marketing coordinator


Ms. Carlson consistently offers a cheerful and uplifting introduction to her magazine, inspiring in readers the desire to dig further into the publication. That’s exactly what her column should do. 

Gold: Parenting New Hampshire, “From the Editor’s Desk,” Melanie Hitchcock, writer


This column goes far beyond a rundown of what readers can expect in the magazine’s monthly issues to report on and draw lessons from current events. Crisp pacing defines the pieces, no matter whether the tone is personal or newsy.

25,001-44,999

Bronze: No award

Silver: No award

Gold: MetroFamily, “Editor’s Note,” Hannah Schmitt, managing editor and writer; Sarah Taylor, publisher


Brief and to the point, these quick-hit columns nevertheless are packed with personality and clever writing that’s a lot of fun to read. 

45,000 or more

Bronze: No award

Silver: No award

Gold: MetroParent, “From the Editor,” Julia Elliott, managing editor and writer


Ms. Elliott is unafraid to allow readers a peak into the most personal parts of her life. The “imperfect” tribute to her father is a wonderful example of how a writer can truly engage a reader when she lets her guard down.

E4 - Briefs/Short Stuff
25,000 and fewer
No bronze or silver award

Gold: Cincinnati Family, Sherry Hang, Kiera Ashford, Susan Day 


The briefs are easy to read and easy to scan. The headlines move readers into the briefs, and the ample white space sets them apart.

25,001-44,999

Bronze: Northeast Ohio Parent, Angela Gartner, Jennifer Reece, Harlan Spector 


The publication combines a short feature with the briefs to give the section its own feel. Briefs are well written.

Silver: Pittsburgh Parent Magazine, Lynn Honeywill, publisher, Kerri Lutz, design, Patricia Poshard, editor


A high element count attracts scanners and readers. The briefs are concise and focused on the local area.

Gold: Staten Island Parent, Roselle Farina Hecht and Jeannine Cintron 


Good mix of short and medium briefs spread over four pages. They are local, concise and well written.

45,000 or more

Bronze: Atlanta Parent, Teresa Farkas 


The headlines sell the briefs, and the briefs sell themselves because they are written in conversational style.

Silver: Metro Parent, Kim Kovelle, Miriam Marini, Amanda Rahn, Shelby Stewart,Wensdy Von Buskirk 


There is a good variety in the Pipeline (briefs) section. Concise briefs, written nearly as you speak, convey the information quickly. Headlines sell.

Gold: Colorado Parent, Staff


This publication devotes time and energy to its “Good To Know” section. There are multiple briefs combined with a featurette. Photos and graphics also tell stories. 

E5 – Calendar of Events

25,000 and fewer

Bronze: Neopolitan Family; “Calendar”; Stacy Nicolau and Leigh Ann Newman

This extensive resource is organized by day and time for ultimate utility for busy parents.

Silver: Tulsa Kids; “Going Places”; Tara Rittler

With clear descriptions and sections such as spring break camps, this slate of activities provides plenty of options.

Gold: Cincinnati Family Magazine; “Things To Do”; Sherry Hang, Kiera Ashford and Susan Day

Varied events, clear labels and spotlight stories make this calendar an engaging and useful go-to guide for family activities. 

25,001-44,999

Bronze: Carolina Parent; “Calendar”; Katie Reeves, Beth Shugg and Janice Lewine

This nicely organized section feels complete while offering fun themes such as the Great Backyard Bird Count or local festivals.

Silver: Nashville Parent; “Things To Do”; Chad Young

This section packs a lot of information into an efficient space. The age recommendations and color-coded locales make it easy to use. 

Gold: Baltimore Child; “Calendar”; Jessica Gregg and Melissa Sweeney

Event descriptions are succinct and lively while also providing clear event information. The labels for teens, kids and families help parents find just the right activities. 

45,000 or more

Bronze: LA Parent; “Calendar”; Christina Elston, Michael Berick, Jennifer Gentile and Elena Epstein

There’s a lot of value in this comprehensive calendar with region codes and editor’s choice events to help parents make decisions about what’s worth the drive.

Silver: Chicago Parent; “Calendar”; Elizabeth Diffin, Senior Editor

With age recommendations, complete location details and special event sections, this guide leaves no excuses to stay home.

Gold: Metro Parent; “Fun Guide”; Christina Clark and Kim Kovelle

Clear icons let parents know at a glance if an event is free, ongoing or requires registration, and sections on the outdoors, exhibits and stage offer plentiful activities to banish cries of “I’m bored.”

E6 – Columns: Reviews 

25,000 and fewer

Gold: tulsakids.com; “Summer Reading”; Laura Raphael, Children’s Services Coordinator, Tulsa City-Country Library Coordinator 


These blog posts take on just the right tone to entice readers and encourage parents to help their children learn and engage in reading. The voice is inviting, not preachy or dogmatic. And the practical suggestions – read with a map nearby to locate places mentioned in the story – are spot on. 

45,000 or more

Silver: Manhattan Family; “Mutual Parenting” and “Introvert Spirit”; Allison Plitt, contributor to publication. 


These book reviews offer readers many solutions to family problems as well as a look into the character and expertise of the writers. The reviewer picks out key nuggets of information, giving readers enough information to decide to read or buy the book. 

Gold: MetroFamily; “Kid Review: Muu Shabu” and “Kid Review: Stafford Air & Space Museum; Sam Roldan,10-year-old boy interviews by Hannah Schmitt and Sarah Taylor 


What a charming feature to add to a family magazine. A 10-year-old boy reviews a restaurant and a space museum through Q&A sessions. The reporter zeros in with questions that matter most to kids: “Will other kids like this restaurant and why?” and the young reviewer realizes that not everyone likes everything but recommends giving everything a try. Of course, the careful selection of the right 10-year-old makes all the difference. 

E7 – Column: Child Development & Parenting Issues

25,000 and fewer

Bronze: Baton Rouge Parents Magazine; “Pathways to Parenting”; Amanda Miller, Madeline Rathle, Joy Holden


This feature appears to address the medical questions parents might have about their child’s development and uses the knowledge of regional experts to help provide that information. The tips and explanations in this column serve as a vast resource for parents regardless of their child’s current stage. 

Silver: Tulsa Kids; “Babies & Toddlers”; Kiley Roberson 


Great column by a parent who can easily relate to the topic at hand, whether it’s deciding about a pre-K program or how to tell if you child is stressed. A relatable, feature that readers must turn to in order to be in the know.

Gold: Nola Family Magazine; “The Importance of Grieving ”; Pat Blackwell


This column is both heartfelt and educational. What a great way to share information that parents will need at some point in their journey with children. And making this a personal column truly makes it a way that readers connect with the publication.

25,001-44,999

Bronze: Manhattan Family; “Healthy Living”; Danielle Sullivan, staff writer


The thing about parents is that sometimes they’re better at caregiving than they are at self-care. This column provides a place to focus the attention on one’s health with some practical solutions and fixes for taking steps toward better health. Who doesn’t need that? Good resources and reporting. 

Silver: Brooklyn Family; “Behavior & Beyond”; Dr. Marcie Beigel


This column gives parents some practical tips for dealing with behavior issues that seem to crop up from time to time. This feature has a strong connection with the reader while also offering a “cheat sheet” for how to handle the issues next time around, too. 

Gold: Austin Family; “Dr. Betty Richardson addresses parenting issues”; Betty Richardson 


This is like a Dear Abby advice column for today’s parents. What a great feature and resource for the publication. Filled with simple descriptions and anecdotes this column takes professional answers to a practical level. A must-read for parents, I’d say. 

45,000 or more

Bronze: None selected.

Silver: Metro Parent; “Kids 101: Closing the Loophole Battle/ Overly ‘Handsy’ Kids”; Amanda Rahn, Miriam Marini


The advice in the loophole column was a good resource for tween and teen parents, who can sometimes be overlooked because they’ve been at this job already, but this makes it practical and useful, too. Helping kids understand personal space is another topic that’s not often addressed so having this column as a resource/guide is wonderful for parents. 

Gold: Washington Parent; “Ages & Stages: Talking to your child about death / Avoiding the extremes of Pendulum Parenting”; Maureen McElroy, MA, MS, LGMFT


The advice found here is rock solid – what parent hasn’t moved between the extremes during moments of frustration and exhaustion. Great way of recognizing that and helping parents figure out how to cope and rebound. The issue of grief is one that many parents aren’t equipped for so the resource here is outstanding. 

E8 – Family Matters

25,000 and fewer

No bronze award

Silver: Bronx/Riverdale Family; “Ask an Attorney – Don’t Have a Will?”; Alison Arden Besunder, columnist 


This legal column helps modern families navigate the need for wills and beneficiary designations to protect their assets.  The columnist uses clear and compelling arguments as to how families can act to make sure their wishes are carried out after death.   Useful information that should be clipped and d as guide to taking action.

Gold: Neapolitan Family; “Family Law”; Reuben Doupé, columnist, Dale Klause, columnist, Stacy Nicolau, Leigh Ann Newman

These columns explore family law – an important tool for families going through major decisions. Information on the legal issues surrounding special needs children could save families considerable time and money. A second on alimony reform, is also instructive to families going through separation and divorce. Clear and direct language make these forbidding topics very understandable.

25,001-44,999

No bronze or silver award

Gold: Baltimore’s Child; “B’More Healthy”; Courtney McGee, columnist

          This column goes for the hot health topics – how to deal with treating child anxiety and the broader topic of children’s vitamins. The columnist uses direct questions – who, what, why and which to parse the busy conversation on vitamins. On anxiety, she approaches this subject with a family-centered approach, rather than clinical language.

45,000 or more

Bronze: Colorado Parent; “Me Time”; Deborah Mock, columnist
          How can mom’s balance self-care with being the caregiver to her family? This column explores that difficulty balance with a depth of understanding and clear, simple tips.

Silver: LA Parent; “Health & Wellness”; Christina Elston, Elena Epstein, Jennifer Gentile

           This column recognizes two ways that families want health information – from knowledge friends and directly from the doctor.  These series of columns look at wellness issues old and new – like legal pot and teens, as well as frequent medical topics like peanut allergies, or even how twice-year time changes affect your kids.  Great selection, strong and clear writing.

Gold: Metro Parent; “The Health Risks of Pot and Parenting”; Jessica Schrader, columnist, Stacey Winconek, columnist

Both columns are guaranteed to provoke discussion among readers. In the provocative column on marijuana use, this column looks at how this newly legal substance affects the family – beneficially as well as potential harm.   A second column takes aim at judgmental friends and family and how those judgments layer guilt on families.  Both columns give coping tips in an unbiased, approachable format.

E9- Family Fun Column

25,000 and fewer

Silver: Tulsa Kids; “Get Cooking”; Natalie Mikles

The writer’s clear voice and personal stories bring life to this column about cooking with and for kids. Plentiful recipes and tips make the stories useful as well as fun.

Gold: Doha Family; “Fun at Bounce Doha” and “Sheraton Park”; Rita Di Antonio, Rachel Henriquez, Paulien Bay and Roxanne Davis

These stories provide wonderfully complete guides to fun attractions around Doha. Advice, safety tips, ratings and insider notes all work together to help parents discover how to make the most out of local attractions.

25,001-44,999

Bronze: Chesapeake Family; “Family Fun”; Betsy Stein, Bo Smolka and Amanda Danaher

Well-organized, focused sections on destinations such as the Appalachian Trail or small Maryland towns provide roadmaps for family adventures. Insider “bonus” information makes the stories truly useful.

Silver: PDX Parent; “Field Trip”; Alison Wilkinson, Julia Silverman and Denise Castañon

A first-person perspective immediately brings readers into these stories that provide a wealth of personal travel experiences while also offering the needed resource details so other parents can make their own family memories.

Gold: Baltimore’s Child; “Bookmarked”; Michon Zysman

Lively writing and specific recommendations make this an engaging and useful book guide. Offering a range of reader ages and an author spotlight elevates this section beyond the expected.

45,000 or more

Silver: Brooklyn Parent; “Outings”; Caitlin Berens, Tony Diaz and Michael Kress

Discovering the unusual is the focus of this section, and it delivers the goods, from a miniature Gulliver’s world to soaring – virtually – among the clouds.

Gold: Chicago Parent; “Inside Voice”; Keely Flynn

The writer’s voice adds expertise and personality to these themed stories about Chicagoland activities that become memorable family experiences. There’s levity to the writing that makes it a fun read as well as a useful one.

E10 – Humor Column

25,000 and fewer

Bronze: Tulsa Kids; “From the Hip”; Jill VanTrease

Finding the funny in daily life is at the heart of this column, whether that’s the scheduling gymnastics of working parents or the madness of diet cleanses.

Silver: Baton Rouge Parents Magazine; “The Last Word”; Joy Holden and Susan Cedotal

Varied tales from the front lines of parenting make this humorous column a refreshing window into its many trials and tribulations, from the school carpool line to movie-worthy holiday mishaps. 

Gold: Parenting New Hampshire; “Dad on Board”; Bill Burke and Melanie Hitchcock


This writer, and self-proclaimed Disney junkie and diner aficionado, deftly interlaces humor and emotion while addressing universal parenting lessons through his personal stories. The result is a column that is both warm and funny.

25,001-44,999

Gold: Central Penn Parent; “Suburban Resistance”; Josette Plank

Visual storytelling and personal flair bring to life common experiences such as teen drivers and fumbling through fishing lessons.

45,000 or more

Silver: LA Parent; “Millennial Dad”; Isaac Parfrey, Christina Elston, Elena Epstein and Jennifer Gentile

Experiencing life with a kid is an adventure. This column delves into the ways that changes a person, and how kids fit into longtime activities such as bike riding.

Gold: Chicago Parent; “Failing with Gusto”; Marianne Walsh

Breezy writing reveals the humor found in decidedly unfunny situations such as parenting spats or the blame game. The personable stories serve as a reminder not to take it all too seriously.  

E11 – Travel Feature

25,000 and fewer

Bronze: Giggle Magazine; “Cruising in Cloud 9”; Colleen McTiernan, Danielle Spano, Nicole Irving


Nicely designed and written from an expert perspective. Lots of good tips here about how to cruise with a family. The intro text does a nice job of framing “Why I should read this.”

Silver: Tulsa Kids; “OKC National Memorial Museum”; Diane Eaton


A surpringsly personal travel piece. Has just enough witness in it to be very authentic and lend the tips and story credibility. 

Gold: Parenting New Hampshire; “How to plan the perfect Disney World Vacation”; Bill Burke, Melanie Hitchcock


Smartly done. Going to Disney World can be a logistical nightmare, but this article uses good design and clear, compelling writing to walk readers through the process. 

25,001-44,999

Bronze: Northeast Ohio Parent; “Retreat to fall weekends”; Kristen Gough


Well-structured and with a great framing device: “We’re going to give you the weekend date and give you the activity that you’re going to do.” Informative and well-written.

Silver: Charlotte Parent; “12 must-visit small town in North Carolina”; Michelle Huggins, Myra Wright, Melissa Stutts


The intro text tells the reader what they need to know: Here are 12 towns worth a visit. The number structure works as a way to tell the stories and the content blocks are just the right size to make an audience member want to know more about a place, but still give a feel for it.  

Gold: Metro Family; “Summer splash”; Mae Kiggins, Hannah Schmitt, Sarah Taylor


Lots of natural springs and ideas for what to do in them. The diversity of the types of springs – good for adults, good for kids, etc., -- makes this a useful piece of journalism. Nicely written, too, where the prose doesn’t get in the way of the information.  

45,000 or more

Bronze: Atlanta Parent; “Disney cruising for first timers”; Laura Powell


Lots of good tips here for how to get the most out of the unknowable landscape of a Disney cruise. The tip about waiting to get off the boat in ports until 11 a.m. to get more rides in on the ship is worth the price of admission. 

Silver: L A Parent; “Celebrate the season in San Francisco”; 
Ann Campbell, Christina Elston, Elena Epstein, Jennifer Gentile
Compelling, amusng writing that hits just the right tone for the to-be-exasperated parent. Good ideas and it feels like the reader just got a tip from a knowledgable San Francisco native, which is exactly how it should be. 

Gold: Metro Parent; “What’s your vacay personality?”; Kristen J. Gough


Love, love, love the concept and the execution. Compelling content starts with a compelling idea and this is one. Taking it further by identifying places to visit within the context of the personalities was great. Kudos to the art design – using Legos, Barbie dolls and some other kind of playset to illustrate the different types of vacationers was sheer brilliance. 

E12 — Personal Essay

25,000 and fewer

No bronze or silver award.

Gold: Kids VT; “From Soaked to Sober: How a booze-addicted mother went dry in the Arabian Desert”; Nancy Stearns Bercaw


A mother who relied on alcohol in times of stress and despair comes to term with her addiction in a Muslim country, where liquor is difficult to acquire. Withdrawal wasn’t easy, but the lively, self-aware account of her journey is thoughtful, wise and tinged with humor. 

25,001-44,999

Bronze: Staten Island Parent; “You’re stronger than you think, especially when your children need you”; Jeannine Cintron and Roselle Farina Hecht

A breakthrough comes to a severely anxious mother in the emergency room where she finds a strength she never expected.  With her child in harm’s way and the stakes higher than ever, she learns to trust herself to behave with purpose and courage. Well-paced and elegantly told, the essay gives voice to a real problem and ends with a clear resolution gained from hard-won experience.  

Silver: Baltimore’ Child; “Respect: So easy a child could do it”; Erica Rimlinger


This is a refreshing and candid assessment of the way a child with Down syndrome can be disregarded. The perspective doesn’t come from a parent, but from a close friend, who observes the insensitivity and unkindness as an outsider. She finds tolerance and wisdom in her son, who understands what some adults do not – that differences are not threatening, but remarkable. 

Gold: Westchester Family; “I’ll Be the Cancer Mom”; Corinne Zola and Jean Sheff


“I’ll Be the Cancer Mom” has the raw urgency of a mother’s terror after a child’s cancer diagnosis. The writer’s non-stop account of her daughter’s illness and treatment is completely absorbing, but it is her determination to keep the girl safe that gives the essay its power. It is a blunt, heartbreaking tribute to the mother’s bravery and unflinching objective.

45,000 or more

Bronze: Colorado Parent; “Modern Family Camper”; Jeremy Padgett


There’s lots of delicious irony here in busting the myth of Colorado’s adventure-seeking culture. The writer uses an endearing blend of humor and candor to come down firmly against competitive camping and in favor of comfort and sanity. In a few clever, well-crafted paragraphs, he delivers an argument that makes perfect sense. 

Silver: Queens Parent; “Powerful Tunes”; Michaela Searfoorce, Michael Kress and Tony Diaz


This is a magical story about a mother who discovers a place where her autistic son can learn to love and perform music. It begins with her frustration and ends with her son’s triumph, using pitch-perfect pace and delivery. The reader is left to savor her gratitude, as well. 

Gold: Colorado Parent; “Finding Supermom”; Saralyn Ward

      
Perfection is an elusive goal, but many are plagued with its unrealistic pursuit. When the truth hits hard, the writer works her way out of her expectations with grace, wit and disarming honesty. The lessons she learns and conveys so beautifully are words of inspiration for us all.  

E13 – Profile

25,000 and fewer

Bronze: Parenting New Hampshire; “And Babies Make 7,” Pamme Boutselis, writer; Melanie Hitchcock, editor


Ms. Boutselis spent months chronicling the trepidation, the tribulations and the jubilation that Corie and Keith Cook experienced as Corie carried then gave birth to quadruplets. Her reporting drives home for the reader the inestimable challenges that four babies at once can bring.

Silver: Tulsa Kids; “Tulsa’s Top Dad: Mayor Bynum Talks Tulsa and Family,” Betty Casey, writer


This profile does an excellent job of weaving together Tulsa Mayor G.T. Bynum’s goals for the “world-class city” he calls home with the aspirations he has for his family. The story goes well beyond political euphemisms to offer a sincere look at the mayor’s motivations.

Gold: Little Rock Family; “A Family Foundation,” Alexis Crowe, writer

When Cara Brookins of Bryant was desperate to find a way to build up her family after a pair of painful divorces, she decided the best strategy would be to build a house together. Through meticulous reporting Ms. Crowe helps Brookins recount the adventure that gave her and her children’s lives new structure.

25,001-44,999

Bronze: Broward Family Life; “Big Time, Big Heart,” Greg Carannante, assistant editor; Michelle Liem, executive editor 

A September concert by Ethan Bortnick gave Mr. Carannante the perfect hook to explore not only the teen piano prodigy’s mind-boggling talent but also his passion for using the power of his celebrity to raise millions of dollars for charitable causes. 

Silver: MetroFamily, “Awesome Moms,” Hannah Schmitt, writer; Sarah Taylor, editor

Choosing three mothers to celebrate in an annual Awesome Moms contest that garnered 120 nominations is a formidable task, but capturing the essence of the three winners couldn’t have been easy, either. MetroFamily made it happen in this delightful piece.

Gold: Queens Family, “Front Line Hero,” Tammy Scileppi, writer


Queens Community House immigration specialist Carmen Guiterrez has devoted her professional life to helping people and families seeking a better life in the United States achieve the same dream she realized after she came here from Venezuela. This portrait of the Front Line Hero award winner paints a wonderful picture of a woman who has changed myriad lives.

45,000 or more

Bronze: No award

Silver: Chicago Parent, “Meet Papa Bear,” Elizabeth Diffin, senior editor

Here’s a light-hearted look at the personal life and fatherhood of Mike Glennon, the man who at the time was the Chicago Bears’ new quarterback. Ms. Diffin succeeds at pulling away the celebrity curtain and showing us a man whose life challenges go well beyond football. Touchdown!

Gold: Queens Parent; “Kids Making a Difference,” Julie Hyman, writer; Michael Kress and Tony Diaz, editors


This series of inspiring profiles demonstrates how effective young people can be at helping solve societal problems to which older folks too often become far too accustomed. It’s fitting that Queens Parent would shine a light on them, the way they’ve shone a light on others in need.

E14 – Q&A Interview

25,000 and fewer

Bronze: Doha Family; “Mumtrepreneur”; Rita Di Antonio, Rachel Henriquez, Paulien Bay, Roxanne Davis


This feature starts out with the typical background information on the interviewee, but the details that come out in the responses to question make this an interesting read. Because the focus isn’t all on parenting but also on professional goals and balancing different aspects of life, it’s something readers in all stages of life can relate to. 

Silver: Tulsa Kids; “I’m a Tulsa Kid: Remmi Smith: Teen Chef”; Sheeba Atiqi


The information contained in this Q&A cuts to the chase and digs into life with this particular Tulsa teen. The smart questions posed mean that the responses are full of great detail and information for readers.

Gold: Baton Rouge Parents Magazine; “Tales from Triplet Parents”; Susan Cedotal


What a brilliant piece, particularly writing from the perspective of a mom with multiples as the intro. This Q&A covers all the things readers would be interested in knowing about how families with multiples manage and what the highlights are for parenting many children of the same age.

25,001-44,999

Bronze: Baltimore’s Child; “MOM on the Move: Kirsten Ledford”; Jessica Gregg


This Q&A feature showcases one mom’s answers to questions of work-life balance and motivation. This particular interviewee has a schedule so packed, we’re all left wondering how she finds the time. Yet, it was an enthusiastic read and a bit motivational for people looking to further their passion, go back to school or find a way to get involved in their community. 

Silver: Austin Family; “Local Astronomer turns Kids into Star Gazers”; Sherida Mock.


The answers provided in this entry really show that the interviewee truly values the lessons found in observing the night sky and she wants kids and parents alike to learn them, too. The answers seemed truly heartfelt and sincere. 

Gold: Metro Family; “At Home with Koon & Sarah”; Hannah Schmitt, Sarah Taylor


Readers really got a sense of this couple, how they work and how they parent. It was a Q&A filled with background of how they met and the nuance of how they parent that felt honest. You could tell that parenting is a joy — though overwhelming at times, too — for them.

45,000 or more

Bronze: Dallas Child; “Mom Next Door: Paula Minnis”; Nicole Jordan, Wendy Generes


Much like the magazine’s Dad Next Door feature, this Q&A lets readers meet local moms but reveals some new facts/details about them. I liked the balance of information in the lead that sets up how she got to this point in life — and how she balances it. Questions were phrased in such a way that answers revealed interesting anecdotes.

Silver: Bay Area Parent; “Nonprofit Helps Families Who Have Lost a Child”; Teresa Mills-Faraudo, writer, Jill Wolfson, editor


The lead and setup of this interview certainly grab the readers’ attention. The questions and responses focus on the details of the nonprofit in such a way that stories about the interviewee are shared along the way. Good balance of background and anecdotes in this Q&A. 

Gold: Dallas Child; “Dad Next Door: J-Si Chavez”; Nicole Jordan, Wendy Generes


This interview feature starts of strong at the lead and continues to captivate readers until the last word. The questions cover both his career and his family life in such a way that the mix seems balanced and cohesive. 

E15 – Investigative Feature

25,000 and fewer

No awards

25,001-44,999

No bronze award

Silver: Nashville Parent; “Child on Child Sexual Violence Comes Home to Roost”; Susan Day, Kim Janecek

With all of the headlines on sexual harassment and violence from adults, this series looks at the prevalence and possible links to child-on-child abuse. Does the ability to access internet porn create problems, does the southern culture discourage discussion of this issue? This series looks at the reality of child sex violence and how it can happen in school settings.

Gold: Rockland Parent; “An Unimaginable Tragedy”; Stacey Pfeffer, Michael Kress, Tony Diaz 

           The death of a newborn – at a time when most families are celebrating – can be an unimaginable horror. This article looks at the statistics and the emotion of dealing with real issue of infant mortality, as well as how to minimize such deaths.

45,000 or more

No bronze or silver award

Gold: Suffolk Parent; “Is Homework Necessary”; Katelin Walling, Michael Kress, Tony Diaz

This perennial controversy gets a new airing with discussion of the latest research as well as a peek inside a Brooklyn school that has changed its homework philosophy.  It also offers parents tips on how to start the discussion – and potentially some change – at their own children’s schools.
E16 – News Feature

25,000 and fewer

Bronze: Tulsa Kids; “The Funding Conundrum”; Claire Combs


School funding is one of those things every should care about but no one really seems to. Nice job of making sense out of a complicated funding formula, writing it an accessible way and having some sources in there that placed the formula into context. 

Silver: Bronx/Riverdale Family; “This kid’s got chops”; Shnieka L. Johnson


Very much off the news – the story’s subject had just won a national competition. It’s a Q&A that had some good answers and gave insight into what motivates the young chef. The reader learns about his father, how the winning recipe was created and what came after the win. 

Gold: Tulsa Kids; “Tulsa’s Childcare Conundrum”; Betty Casey


Someone at this publication really likes the word “conundrum” in headlines. Good reporting and context in a story that hits at the heart of many parents’ current condition. The quotes make sense, there are third parties in there that speak to the greater issues.  

25,001-44,999

Bronze: Manhattan Family; “Cursive Comeback”; Myrna Beth Haskell


Who thinks about cursive until it’s time to sign something? Haskell shows both sides of the debate and brings in experts who can talk about the context of both sides. 

Silver: Central Penn Parent; “Beyond buzzed”; Leslie Penkunas, David Salter


The opiod epidemic hits every community in this country and the authors did a good job of bringing it to Central Pennsylvania. It wasn’t just a recitation of the problem – it talked about what local agencies were doing to try and combat the epidemic.  

Gold: Memphis Parent; “A medical miracle in Memphis”; Michelle McKissack


This story has it all: Emotion, experts a little bit of drama. The author’s prose is crisp and moves the audience through the story quickly, not getting bogged down in details that might derail the story.  

45,000 or more

Bronze: L A Parent; “Race Talk”; Cassandra Lane, Christina Elston, Elena Epstein, Jennifer Gentile

A personal-account driven story about being “the other” in the context of race relations. The lead author (Lane) draws on painful experience that both she and her son have had to engender a conversation about a difficult topic at a time when how we see race is top-of-mind.  

Silver: Washington Parent; “How to Talk to Your Teen…”; Robbye Fox
A story that’s relevant for any parent who has ever looked at their Netflix queue and discovered their child has watched “13 Reasons Why.” The author isn’t afraid to use personal experience to illustrate how to have a difficult, show-motivated conversation about suicide. And there is expert sourcing in there to lend credibility to the personal anecdotes. 

Gold: Metro Parent; “Beyond the binary” Christina Clark


Deep and solid reporting make this piece stand out. There’s a family, there are experts and more important, there are details that make the piece sing. This isn’t surficial reporting. This makes a difference.  

E17 - Non-Traditional Story Form

25,000 and fewer

Bronze: Baton Rouge Parents Magazine; “Black History in Louisiana”; Joy Holden


An interesting approach to covering Black History Month, this package presents historical details about many places of specific local interest that were significant in the Civil Rights movement. Of particular note is the helpful guide for extending the education about this topic for kids all year round.

Silver: Cincinnati Family Magazine; “Explore Cincinnati on Two Wheels”; Amanda Hayward, Sherry Hang, Kiera Ashford, Susan Day


This guide to family bicycling dives deep into a specific activity of interest to families and offers a well-organized collection of all the necessary details. The inclusion of guidelines for cycling with a baby adds a nice touch.

Gold: SW Florida Parent & Child; “Storm Stories”; Pamela Hayford, Lindi Daywalt-Feazel, Kathryn Robinson Kinsey


A compelling collection of more than a dozen personal stories conveys the physical and emotional toll experienced by the whole community during a large-scale weather event. These tightly-written and edited accounts enable readers to understand more fully what happened and to place their own lived experiences into a larger context.

25,001-44,999

Bronze: Kansas City Parent Magazine; “20 Ways for Moms to Recharge”; Michael Gimotty, Margaret Sarver, Kim Tappan 


A lot of helpful ideas for stressed-out moms are packed into these two pages. Each item’s opening word phrase gets right to the point, and the text blocks are just long enough to make their case without taking too much time to read.

Silver: Charlotte Parent; “Mean Moms”; Michele Huggins, Aleigh Acerni, Melissa Stutts


This package offers practical insights from a professional for dealing with uncomfortable situations that a lot of moms are likely to encounter. The format of having each specific scenario followed by related suggestions makes the material even more useful.

Gold: Carolina Parent; “6 Sensory Fun Activities in the Triangle”; Katie Reeves, Beth Shugg, Janice Lewine, Adrian Wood


This story takes a creative point of view: It’s written from the perspective of the special needs child who would benefit from a trip to these places. Each suggested location includes why the kid would like it, along with comprehensive details to plan a visit.

45,000 or more

Bronze: Dallas Child; “JFK’s Final Day”; Jessica Myers, Carrie Steingruber


This package offers a detailed day-long itinerary to help parents teach their kids about an important piece of the city’s history. The text is filled with facts, context and useful tips for making the journey.

Silver: Atlanta Parent; “Rock with your Kids”; Sherry V. Crawley


Along with practical advice for passing down an appreciation for music, this story introduces several local families and their favorite tracks to sing and dance to. As a smart added bonus, the package includes a link to a Spotify playlist where readers can hear all the songs mentioned in the article.

Gold: Metro Parent; “Game of Thaw”; Christina Clark, Kim Kovelle


Excellent use of a flow chart format provides a fun, creative way to help parents decide what to do with their kids all winter. The range of possibilities is thorough and includes enough details for parents to act. Text is well written, with personality and a great overall tone.

E 18 – Service Feature

25,000 and fewer

Bronze: Baton Rouge Parent; “Choosing a Guardian”; Jannean Dixon, writer


This article helps walk parents through an exceedingly difficult and potentially divisive decision with straight talk and clear writing.  It does a good job of balancing the need for a caring guardian with the need to financially support a child.

Silver: Nola Family; “Keeping the Peace”; Lisa Philips, Christine Harvey

             This is a very useful article from parenting experts – what to do during a toddler meltdown in public.  This is must reading for every parent and grandparent, with its tips on how to avoid and cope with these stressful events.
Gold: Doha Family; “Riding a Bike in Qatar”; Rachel Henriquez, Paulien Bay, Roxanne Davis
              Letting your child ride a bike is simple in most American communities, but what about when you live in a country with other restrictions and adverse weather? This article gives families how, when and especially where children can ride bicycles in Doha.

25,001-44,999

Bronze: Staten Island Parent; “High School, My School”; Gerri Friscia, Jeannine Cintron, Christine Albano, Marianna Randazzo, Roselle Farina Hecht
               A comprehensive look at strategies for matching your student with the New York public high school that best fits his/her talent and skills.  This is extensively detailed and clearly written, and a great resource for parents facing that decision now or in the future.

Silver: PDX Parent; “The Pot Shop Around the Corner: Cannabis Culture is Here to Stay in Portland”; Beth Slovic, Julia Silverman, Denise Castañon
               Many states, including Oregon, have changed their laws on marijuana sale. How do you talk to curious younger children about pot dispensaries that are popping up all over town? This article uses direct talk and even humor to deal with a localized topic that requires parental discretion.  

Gold: Metro Family; “Raising World Changes”; Hannah Schmitt, Sarah Taylor

The writer uses a strong local example of a child who stood up to racial injustice in Oklahoma City to address the parental goal of raising strong, confident and aware children.  This article walks you through how to talk to and encourage your child to determine what’s right and take action to achieve that goal.

45,000 or more

Bronze: Metro Parent; “Howdy Neighbors!”; Pam Houghton
             In today’s modern subdivisions, you often don’t really know the family next door. This article uses examples and humor to dispense tips on how to strike up beneficial relationships with neighbors.  It makes the case that great relationships outside the home can improve relationships inside your home. 

Silver: Washington Parent; “Guiding Kids to Navigate Transit”; Karen Finucan Clarkson, writer
               When do you trust your adolescent to go solo on public transit?  A personal and reasoned guide to how to let you and your child feel confident navigating around town. The article takes into consideration all the facets of riding buses and subways --including assessing your child’s readiness to go solo.

Gold: Dallas Child; “You’re Invited”; Sunday McClendon, Wendy Genres
             We’ve all been there – the child’s birthday party and all of the guilt, intrigue and social complications that the birthday invitation carries with it.  In Dallas, it’s yet another issue that involves local custom and parental involvement.  This is a must-read, clearly written guide on how to navigate all the personal and inter-social issues of the birthday party. 

E19 – General Feature Writing

25,000 and fewer

Bronze: Nola Family Magazine; “Vive La Nouvelle Orleans”; Sarah Herndon, writer, Christine Harvey, editor


This smoothly written piece shows another side of New Orleans’ culture: the adjustments French parents must make when trying to raise their children in a city with a strong French heritage. The anecdotes and insights from multiple parents make for an entertaining read.

Silver: Kids VT; “Bringing Home (Another) Baby”; Grace Per Lee, writer


A strong first-person narrative drives this compelling, candid look at the heartache and joy that result when a new baby disrupts family members’ relationships and routines. The author deftly weaves in interviews with experts and other parents, offering reassurance and helpful analysis.

Gold: Cincinnati Family Magazine; “Press Repeat: Why Doing Things Over and Over Again is Smart for Toddlers”; Bonnie Jean Feldkamp, writer


This piece will entertain parents while teaching them. With concrete examples and good quote selection, the writer makes fascinating research on how toddlers learn easy to understand and apply. 

25,001-44,999

Bronze: Central Penn Parent; “Seeds of Change: Getting kids onboard with farming”; Leslie Penkunas, editor, Jake Miller, writer


This seamless feature relies on solid research to trace the future of farming and highlight local efforts to entice young people to take on the important task of growing our food. This smart analysis flows well and features a strong voice and pacing.  

Silver: Broward Family Life; “Meet the Grandparents”; Greg Carannante, assistant editor, Michelle Liem, executive editor

 
This breezy piece weaves together a strong first-person narrative, remarkable statistics and insightful interviews to show readers how the role and demographics of grandparents have changed over the past decades. The piece is likely to resonate with parents and grandparents alike.

Gold: Memphis Parent; “Latino Memphis Provides Shelter”; Stephanie Painter, writer


Kudos for daring to tell the story of those who fear they or their loved ones could be deported at any moment. In-depth interviews capture the depth of anxiety and detail practical steps needed to help families prepare logistically. The level of detail astounds and helps create empathy for those whose lives may be uprooted.

45,000 or more

Bronze: Metro Parent; “Finding a ‘Special’ Place of Worship”; Jennifer Lovy, writer 


From a compelling anecdotal lead to interviews with people of wide-ranging faiths, the story shows how much effort parents with special needs children must make to help their children experience organized religion. The writer’s approach exemplifies inclusivity and the power of journalism to open minds.

Silver: Dallas Child; “She’s Not There”; Brooke Conley, writer, Wendy Generes, executive editor


The writer grabs a reader’s attention with a shocking, heart-breaking opening and easily maintains interest as the story unfolds. Thanks to powerful interviews with experts and parents, she writes with authority and clarity about a complicated, little-known medical diagnosis. The piece educates, entertains and inspires.

Gold: Dallas Child; “My Body, Her Baby”; Elaine Rogers, writer, Wendy Generes, executive editor


This amazing piece on surrogate mothers gives readers an intimate look into the feelings of the women who rent their wombs and the parents who pay them for the service. The fluid writing, expert quote selection and extensive research enlighten and captivate readers. 

E20 – Special Series

25,000 and fewer

Bronze: No award

Silver: No award

Gold: Parenting New Hampshire, “Deconstructing Democracy;” Melanie Plenda, writer; Melanie Hitchcock, editor; Nancy Tichanuk, senior graphic designer


This timely and important series recognizes the perils of a citizenry that neither understands nor engages in democratic governance and offers important lessons and strategies for teaching young people how to make their voices heard.

25,001-44,999

Bronze: Rockland Parent; “Me Time: Battling Burnout and Extracurriculars vs. Extra Downtime,” Katelin Walling and Rosalind Muggeridge, writers; Michael Kress and Tony Diaz, editors 


In today’s hustle-and-bustle world, we all need to be reminded how important it is to take some time for ourselves. This pair of stories offers insightful advice on how to make sure parents and children do so. 

Silver: Indy’s Child, “Special Needs Section,” Maggie Loiselle, writer

This series of straightforward and simple pieces on parenting children with special needs goes beyond the standard topics to explore challenges such as helping kids on the autism spectrum handle grief, ensuring proper care for young ones with extremely rare diseases and the importance of respite care. It’s a valuable resource for regular readers.

Gold: MetroFamily, “Four-part Mental Health Series,” Erin Page, writer; Hannah Schmitt, editor; Sarah Taylor, publisher


Personal stories, thorough research and excellent reporting combine to make this extensive look at children’s mental health in Oklahoma the strongest series in the category. It’s a must-read for all parents.

45,000 or more

No awards

E21 – Special Section Within a Publication 

25,000 and fewer

Bronze: Tulsa Kids; “Family Friendly Halloween Fun”; Tara Rittler


What a complete list of local activities this section is – fabulous resource for parents and caregivers! The local costume photo page surely made readers chuckle – and tap into their creative sides. What a nice local take on the holiday for parents and kids.

Silver: Nola Family Magazine; “Summer Camp guide”; Ann Herren, Christine Harvey


This extensive guide offers camp details along with articles about how to decide when sleepaway camp is appropriate. As such, it answers lots of questions that parents have and helps put a local spin on how parents can handle the long, hot days of summer. 

Gold: Baton Rouge Parents Magazine; “Birthday Guide for Four Birthdays, Four Budgets”; Amanda Miller, Joy Holden 


The specifics in this section make it a keeper for parents who are ready to plan a party, regardless of their child’s age or their budget. The selection of locations and tips for keeping the expenses in check were excellent and exceedingly practical. Great ideas for how to help parents with an annual struggle they face. 

25,001-44,999

Bronze: Nashville Parent Magazine; “Winter Fun Guide”; Susan Day, Chad Young, Kiera Ashford


This is surely a handy tipsheet for parents. The beginner sledding and list of sledding spots locally will help parents out, as do the snow day rules. What a fun listing and guide for parents looking for ways to keep kids busy when wintry weather hits.

Silver: Staten Island Parent; “Holiday Guide”; Roselle Farina Hecht, Jeannine Cintron, Michelle Yannaco, Gerri Friscia, Marjorie Hack


This section offers some great pointers for parents, particularly those looking for ways to give back to the community. The volunteering feature is packed with good information and resources – so much so that parents might need to keep it around as a long-term resource. Great way to engage readers.  

Gold: Nashville Parent Magazine; “Summer of ‘17”; Susan Day, Chad Young, Kiera Ashford 


This must certainly be the go-to guide for summer planning in the regions. The road trip hacks were a great addition, and the movies and concerts for kids listings is a nice touch so that families can enjoy more than a splash park or pool in the summer months.

45,000 or more

Bronze: None selected. 

Silver: Metro Parent; “Education 2017”; Julia Elliott, Kim Kovelle and staff and contributors


This guide offers great stories for parents, particularly the Middle School Madness feature with pointers for parents on when to intervene/how to help adjust. The “what makes a good teacher” also was chock full of information. A great guide and directory for parents trying to find the best education for their children.

Gold: Atlanta Parent; “A+ Education Guide”; Amanda Miller Allen, Liz White, Teresa Farkas


This guide includes everything parents didn’t even know they needed to know about selecting the right school, the benefits of being outdoors on learning, and profiles about schools in the region. The Homework Help feature provided great tips, as does the “helping your child succeed” article. Well-rounded content and superb guide.

E22 – Overall writing

25,000 and fewer

Bronze: No award

.

Silver: Augusta Family Magazine; Ashley Griggs Duren, publisher; Renee Williams, editor; Naimah Shaw, contributor


Well-reported features are Augusta Family’s strength, but its destination reviews, its tips for parents and its calendars also shine. Very solid work.

Gold: Nola Family Magazine; Ann Herren, publisher, Christine Harvey, editor


Fast but informative features along with clear and comprehensive listings of events and resources make this magazine an easy and useful read. New Orleans parents are lucky to have this publication. 

25,001-44,999

Bronze: PDX Parent; Julia Silverman, editor; Denise Castañon, managing editor; Alison Wilkinson, web editor

PDX prides itself on exclusive local content produced by and for local parents. And it should. The friendly voices in the writing help readers feel as if they’re talking to their neighbors. 

Silver: Baltimore’s Child; Jessica Gregg, managing editor

This magazine isn’t afraid to delve into the news of the day, but it manages to be entertaining at the same time. Nearly every feature includes useful advice for parents, and the calendars and directories are solid. 

Gold: Chesapeake Family; Betsy Stein, Crickett Gibbons, Amanda Danaher, Allison Eatough, Katie Riley

Here’s a publication that’s packed from cover to cover with useful tips and information, whether tackling serious issues such as the dangers of vaping or light-hearted fare such as teens becoming summer camp counselors in training. Very enjoyable.

45,000 or more

Bronze: MetroParent; Julia Elliott, editor in chief; Kim Kovelle, managing editor; Stacey Winconek, web editor; Jessica Schrader, associate editor; Christina Clark, contributor

This magazine is brave enough to tackle tough questions: How does parents’ marijuana use put their children at risk? How do we help kids work through early breakups? How do our children adopt our biases? But it doesn’t forget to have fun, with features about archery camps and waterparks and event schedules that any parent would find quite helpful. A very nice mix.

Silver: DallasChild; Wendy Generes, executive editor; Carrie Steingruber, managing editor

Enterprise is the name of the game when you want to set your magazine apart. Dallas Child does that with riveting reporting on such difficult subjects as parents coping with their children’s mysterious illnesses and about the rewarding aspects of gestational surrogacy. That’s good journalism.

Gold: Chicago Parent; staff


The sheer volume of content in Chicago Parent is impressive enough, but the quality of the writing takes it to the top. Its columnists are eloquent, its reporters are thorough, and its editors ensure clean copy on every page.

DESIGN

D1- Front Cover: Original Photo

25,000 and fewer

Bronze: Southwest Florida Parent & Child; “January 2017 Cover”; Amanda Inscore, Lindi Daywalt-Feazel


This child is full of joy while doing cartwheels on the sand, a rare, honest moment of whimsy on a cover. The teases are sprinkled around the cover, with the lead tease tucked under the child’s flexed toes. The colors from the shirt are carried into the typography.

Silver: North Texas Child; “The Summer Issue, June 2017”; Nick Prendergast, Lauren Niebes, Jenn Karsner


Superior use of typography and color makes this cover stand out. A variety of cool green and blue tones are used in the child’s clothes, the popsicle, the background and the teases. Typographic hierarchy and readability are a strength. The child’s pose and expression show comfort with the photographer, who did a great job of getting a natural expression. 


Gold: Little Rock Family; “The Sports Issue”; Omar Alonso, Daniel Moody


Monochromatic, sepia tones create a feeling of nostalgia. The child can barely hold all the equipment, and she seems thrilled to have an armful of balls. This cover will attract attention with its styling, clear message and eye-catching photograph. 


25,001-44,999

Bronze: Northeast Ohio Parent; “April Baby Issue”; Kim Stahnke, Cover Photographer


The tilt of both the photograph and the mother’s head create a surprisingly energetic image. Her slight smile and bright eyes will attract viewers. The filtered backlight from the window is handled perfectly, creating soft shadows on her face. The image is clear editorially, demonstrating how to wear a baby.

Silver: Central Penn Parent; “It’s Apple Season!”; Leslie Penkunas, Editor, Kady Weddle, Design Supervisor, Kara Clouser, Photographer


Sometimes the best cover choice is to use a simple and direct photograph, such as this image of two children taking a break from apple picking. A difficult backlight creates lovely highlights and a bright background. The out-of-focus basket of spilled apples tells readers the story, but it doesn’t take attention away from the main subjects. 

Gold: Fort Worth Child; “The Back-to-School Issue, August 2017”; Cindy James, Lauren Niebes, Shane Monden


A simple photograph of a child with an apple works well for a back-to-school issue with many different education stories. Elegant typography flows around the shape of her arms, while her fingers gently touch the apple on her head. The colors of the apple and clothes are used on the rest of the cover to create harmony and cohesion.  

45,000 or more

Bronze: Metro Parent; “MP 0417 Simple Joys”; Kelly Buren, Lauren Jeziorski, Marina Csomor


What a delightful expression of joy. The timing of this photograph demonstrates the decisive moment, when everything comes together perfectly. This is seen in the slight blur of the moving hair, the ringlets falling in her face, and the splashes of water. The pops of yellow draw attention to areas of importance. 

Silver: Dallas Child; “The Arts Issue, October 2017”; Cindy James, Lauren Niebes, Jenn Karsner


The color palette is perfect, with tones of red and pink in the hair, ballet outfit, pom-pom and background. The teases and nameplate are balanced around the subject. The “Arts Issue” theme is apparent in the styling and text. The small highlight in the subject’s eye adds the perfect final touch to a lovely cover. 

Gold: Metro Parent; “MP 0817 Can We Make a Difference?”; Kelly Buren, Lauren Jeziorski, Marina Csomor


“Can We Make a Difference?” is a tough story to illustrate, but the editorial concept is clear in this photograph. The water and the stark background show the environment, while the muted light and grey colors set a somber tone. However, the child is staring with a slight smile, showing that there must be hope and a way to help.  
D2- Front Cover: Use of Stock Photo

25,000 and fewer

Bronze: Growing up in the Valley; “June 2017”; Josh Eagan, Tracy Fisher


The lollipop colors match the background and clothing, and they jump off the page. The sunglasses, treats and wardrobe all say “summertime.” The teases balance the subjects on the right side of the page. 

Silver: Cincinnati Family Magazine; “April 2017 Cover”; Susan Day, Kiera Ashford 


It’s hard to ignore a cute baby with sparkling eyes. Complementary colors are used for the background, clothing and typography. The child’s eyes lead directly to the lead tease, “The Baby Issue,” and the nameplate.

Gold: Bronx/Riverdale Family; “September Issue – Back to School”; no entry credit listed


This striking cover masterfully combines color, typography, photography and editorial content. The “school shoes” point to the arrow, which leads to the tease, which leads to the nameplate. The green shoes and nameplate act as bookends to keep viewers’ eyes on the cover. The story is made clear by the single tease in the middle of the cover.

25,001-44,999

Bronze: PDX Parent; “June/July Cover”; Susan Bard, Michelle Waters, Julia Silverman, Denise Castañon, Alison Wilkinson

Colors from the child’s hat and peaches are used for the typography to create a cohesive cover. Her bent head leads viewers to the peaches and lead tease. The low depth of field keeps interest on the subject, without distractions in the background. 

Silver: Brooklyn Family; “March Issue”; Leah Mitch, Art Director


A charming smile, pink hat and large sunglasses create an engaging portrait of a child ready to spring into a new season. Pink and green are used in multiple places on the cover and pop off the monotone background. This photograph of a child ready to skateboard fits the spring theme. 

Gold: Charlotte Parent; “October 2017 Cover”; Melissa Stutts, Michele Huggins


This sophisticated cover combines strong typographic treatment with a sweet, funny portrait. The giggle feels genuine, a rare find in a stock photograph. The child looks comfortable, with the tilted hat about to fall off her head. The subject seems ready to have a fall-tastic adventure. 

45,000 or more

Bronze: Washington Parent; “October 2017 cover”; Jane MacNealy, cover design


This little witch is falling off the page, as if she is ready to get on her broomstick and fly. The opposing angles of the witch and the broom add energy to the cover, and the white background allows the Halloween colors to pop. The teases are strategically placed around the subject to balance the page. 

Silver: Atlanta Parent; “August 2017”; Sheri Taylor-Emery


This delightful cover clearly says “Back to School,” even before reading the words. The nameplate is tied into the cover with the same color green as the tennis shoes, and the shoes point back to the tease and nameplate. The use of the pavement for typography is smart. 

Gold: Atlanta Parent; “December 2016”; Sheri Taylor-Emery


The colors and gingerbread Christmas cookie theme work well for a December cover. The humorous icing grin attracts attention, as do the alternating red and green teases. The partial crop on the cookie makes it look as if the gingerbread man is jumping out of the magazine. What a fun cover. 

D3 – Front Cover: Illustration

25,000 and fewer

Bronze: No award
Silver: Doha Family; “Doha Family Miniature Thrills”; Gemma Swan, Rachel Henriquez, Paulien Bay, Michael Grossman, Roxanne Davis
The slick, bold, crisp style of this cover illustration is evocative of the style of illustration that you might find on Matchbox toy car packaging. It’s fun, full of energy, eye-catching, and in complete alignment with the type of design you’d expect from an R/C toy car manufacturer. The yellow elements behind the car give a cool sense of forward thrust that’d get any kid, or kid-at-heart’s throttle finger twitching.

Gold: Kids VT; “March 2017”; Kym Balthazar
This illustration features a nice combination of techniques and software, resulting in a unique, eye-catching style that feels like it lives somewhere in-between photography and illustration. The aesthetic style lends a sense of humor to the introduction of a story that could otherwise be colored by people’s real-life experiences. It’s silly enough to offer a sense of levity, and quirky enough to catch people’s attention.

25,001-44,999

Bronze: Bay State Parent; “BSP March Cover 2017”; Anna Steinman, Paula Monette Ethier

There’s something about the simple, fun nature of this illustration that makes your inner child want to smile. The bright color palette, and sense of adventure portrayed in the imagery align well with the story, and feel like a sunny day.

Silver: Nashville Parent Magazine; “Nashville Parent – Sept 2017”; Susan Day, Chad Young, Kiera Ashford

The dark blue color palette and expressive lines help to create a perceived sense of isolation and desperation in the subject matter. Dramatic lighting effects, and the subject’s posture add to the sense of despair associated with the headline. Overall a powerful illustration that invites the reader to feel the weight of the story even before they turn the page and start reading.

Gold: Memphis Parent; “MP Sept 2017”; Bryan Rollins

This feels like a truly modern illustration in every sense. Its slick style is evocative of something you’d expect from a modern animation studio. In fact, it even feels animated. The character’s dynamic position is fun, playful, and well composed. Add to that the gorgeous color palette and well integrated typographic elements, and you have an overall composition that works well. 

45,000 or more

Bronze: No award
Silver: No award
Gold: Dallas Child; “The Everything Issue”; Lorraine Nam, Lauren Niebes

This illustration proves that sometimes doing things the hard way is worth the effort. The cut-paper style really makes for unique, grabbing visual design. The fact that the headline was cut-paper as well, adds so much to the integrated feel of the aesthetic, and really makes for a striking illustration, and cover design.

D4 – Table of Contents

25,000 and fewer

Bronze: No award
Silver: Doha Family; “Spring 2017”; Gemma Swan, Rachel Henriquez, Paulien Bay, Michael Grossman, Roxanne Davis


Colorful artwork and a clean, modular layout attract attention. The color-coded text points readers to related stories on various topics. Illustrations of contributors adds a friendly feel to the second page.

Gold: Coulee Parenting Connection; “April/May 2017”; Karen Wallander, Meg Schoh, Lissa Carlson 


Clean layout and strong typography help readers quickly take in the range of stories and find what interests them. Photos are well positioned to hold the layout together.

25,001-44,999

Bronze: Indy’s Child; “July 2017”; Katie Clark


Attractive typography and images draw the reader in. Color effectively punctuates the layout, with white space used effectively to frame the contents. 

Silver: Broward Family Life; “August 2017”; Lisa Nalven, photographer, Carrie Weeks, designer, Michelle Liem, executive editor


The well-photographed portrait commands attention. Arrangement of the text helps guide readers into the story descriptions.

Gold: Northeast Ohio Parent; “April 2017”; Sherry Lundberg


The contrasting shapes and sizes of this layout create excitement and provide hooks to keep readers on the page. The strong, well-cropped photos and attractive typography are key elements of the visual appeal; and a clear underlying design structure holds it all together.

45,000 or more

Bronze: Atlanta Parent; “August 2017”; Sheri Taylor-Emery


The clear overall structure of the page makes it easy for readers to find stories of interest. The dynamic colors enliven the page.

Silver: Atlanta Parent; “April 2017”; Sheri Taylor-Emery


Images are well-positioned to move the reader through the text. Similarly sized text blocks and interesting shapes create a nice visual rhythm.

Gold: Chicago Parent; “September 2017”; Claire Innes, Jacquinete Baldwin, Javier Govea


The cute, compelling dominant image brings readers into the page, and the variety of other shapes and sizes gives the layout an attractive visual texture. Typography and color are used well to unite yet separate the various pieces.

D5 – Interior Illustration

25,000 and fewer

Bronze: No award

Silver: No award

Gold: Bay State Parent
.

description coming later today on March 2….
25,001-44,999

Bronze: No award

Silver: No award

Gold: Augusta Parent 

description coming later today on March 2….
45,000 or more

Bronze: Dallas Child
description coming later today on March 2….
Silver: Metro Parent
description coming later today on March 2….
Gold: Metro Parent
description coming later today on March 2….
D6- Interior Photography (Original) 

25,000 and fewer

Bronze: no winner 
Silver: Neapolitan Family; “Hurricane Irma 2017”; Lisette Morales, photographer, Stacey Nicolau, caption writer, Leigh Ann Newman, layout design


This photo spread shows the devastating results of Hurricane Irma, but the residents demonstrate hope and resilience. Particularly strong images with editorial content are of the canoe in the water, the line of supplies and the group hug. 

Gold: Tulsa Kids; “Camping for Everyone: Local Families Take It Outside”; Sheeba Atiqi


Three families represent three different styles of camping, and each is accompanied by a helpful article. The group portraits illustrate the sites available to families who want to camp, but who don’t want to pitch a tent. From airstreams, to pop-ups to glamping, this article shows that there are options for all. 

25,001-44,999

Bronze: Memphis Parent; “November 2017”; Bryan Rollins, Alexandra Robinson


This toy guide brings together photographs, text and graphics to educate families about alternative holiday gifts. Design ties it together, moving the reader through the products. Colorful backgrounds add interest. 

Silver: Chesapeake Family; “September 2017, Travis Pastrana’s Latest Trick”; Jenny Cardoza, Dunks Photo


Well-sized photographs show the Pastrana family at play in various situations. Sports legend Travis Pastrana takes his daughter on a motorcycle and rides them in a golf cart. Their home has a slide instead of stairs, which Pastrana uses to slide down the stairs with his daughter instead of walking. Numerous photos accompany the Q&A and give insight into their home life. 

Gold: MetroFamily; “At Home with Carrie Parker”; Emily Hart, Stacy Noakes, Hannah Schmitt, Sarah Taylor


Genuine, documentary moments of Carrie Parker and her family provide a glimpse into their lives. Along with the helpful Q&A, the family comes alive. The four-page article includes charming photographs of the boys, particularly the image of George peeking out of the circular window. The opening family portrait is sized well. 

45,000 or more

Bronze: Colorado Parent; “Hands-On Mother Goose”; Lucy Beaugard


Who wouldn’t want to make an eggshell succulent planter after seeing this opening photograph? The soft tones and low depth of field direct attention to the plants, while the shells, dirt and table become the background. Detail shots of the pies and blind mice toys illustrate the directions, allowing readers to visualize the construction. 

Silver: Dallas Child; “Walk On”; Carter Rose, Lauren Niebes


The story opens with a dramatic spread, using a single photograph of three-year-old James Miller with his prosthetic as he sits on his mother’s lap. This is followed with a chronological picture story of James visiting his prosthetist and an article about his early life. The moments are genuine and emotional in this documentary picture story.  

Gold: Dallas Child; “Mom Next Door: Candice Romo”; Justin Clemons, Lauren Niebes


This humorous photograph of Candice Romo using Scary Spray is perfectly composed and lit. Candice, on the right, is balanced by the green lamp on the left. The colors of the boys’ pajamas are the same as the wallpaper. The portrait works well with the short article to explain Romo’s history and business.   

D7 – Single Page Design

25,000 and fewer

Bronze: No award
Silver: Coulee Parenting Connection; “Year in Review”; Karen Wallander, Lissa Carlson

The use of color is a nice way to organize information and lead the reader through a calendar. Inset photos are also nicely handled, and help to highlight more significant dates. Use of greys help more bold, prominent elements recede into the background.

Gold: Tulsa Kids; “I’m a Tulsa Kid”; Chuck Foshee, Leslie Hoyt

Dynamic, playful portraiture draws the reader in, while the rest of the page design makes good use of fundamental visual hierarchy. The designer also makes nice use of color picked up from the photograph for typographic elements. The body copy is nicely set around the main subject. Solid design.

25,001-44,999

Bronze: Baltimore’s Child; “Letter by Letter”; Jennifer Perkins-Frantz
Interesting photography draws the reader in, and is supported by elegant typesetting. When discussing the written word, and more specifically typing, I can’t think of anything more important than getting your typesetting right. This page design does exactly that. The typewriter-style typeface in the headline and drop cap add nicely to a formal, vintage feel in the design

Silver: Bay State Parent; “Jingle Baubles”; Paula Monette Ethier, Steven King

A very nice use of a three-column grid structure that ties into the fun hanging ornaments. The type design really helps to give visual weight to the photography, making those elements feel like they’re really hanging off the page. Nice integration of type onto the ornaments, and a holiday color palette help bring the layout together as well.

Gold: Central Penn Parent; “Mind on Health: Eating Disorders”; Chad Pickard, design operations director; Mark Lockley, graphic designer; Leslie Penkunas, editor

The clean, minimal design really highlights the central concept used in the photography. Headlines are nicely placed, and the bold color touches add a nice sense of hierarchy. Overall, the typesetting is well done too. The body copy has a nice rag, there’s generous leading, and just the right amount of whitespace on the page for the concept being used.

45,000 or more

Bronze: Atlanta Parent; “Run, Run, Reindeer”; Sheri Taylor-Emery

This page features nice details like the wood-cut style illustration of Santa and his Reindeer at the top. Dashed-line rules add a nice touch, and serve as a great way to organize what could’ve been a busy design. Inset photos and type are well handled, help to capture attention, and lead the reader through the page.

Silver: Atlanta Parent; “15 Remedies for Moms With Spring Fever”; Sheri Taylor-Emery

Compelling photography creates a nice sense of mystery in this layout that draws readers in, and makes a nice connection to the copy. Colors drawn from the photographic elements add a nice touch, and help the whole layout feel spring-fever appropriate.

Gold: Dallas Child; “Kid Culture, March 2017”; Lauren Niebes, Katie Garza

The beautiful, rich background pattern, color palette, and well-designed headline typeface on this page work together to create wonderful sense of elegance. Small design details like the magenta punctuation add a sense of unique personality, and modernity. The typesetting features a nice sense of organization and flow throughout.

D8 - Department Design

25,000 and fewer

Bronze: No award

Silver: Cincinnati Family; “Local News”; Sherry Hang, Kiera Ashford, Susan Day


A modern modified calendar, Local News includes event info in an easy-to-digest format with everything a reader needs to know. The department makes exceptional use of publicity or promotional photography with some boxes to add interest. The contrasted weights of the same font provide good contrast while maintaining a consistent feel from page to page. 

Gold: Fort Worth Child; “Real Moms”; Katie Garza, Lauren Niebes



This department design offers a little bit of something for everyone – nice portraits, quick entry points, fun smaller blurbs, cut-out images and even some illustrations. It’s a pleasing mix that’s contemporary and up-to-date. 

25,001-44,999

Bronze: Baltimore’s Child; “MOM on the Move”; Jennifer Perkins-Frank


What an engaging and enticing spread highlighted by a full-body portrait of a mother that gracefully runs across the gutter. The little bio box offers a fast brief on the subject. The Q&A format allows for easy entry points for the reader, and the color type selected to match an item in the photo provides a unified feel. 

Silver: Cincinnati Parent; “Community Spotlight”; Katie Clark


What a beautiful use of white space that allows just the right amount of breathing room throughout these pages. Strong images also make this department a stand out. The rules are subtle and used to nice effect, and the wider and narrower columns balance each other and offer a little variety to each page. 

Gold: Fort Worth Child; “Real Moms”; Katie Garza, Lauren Niebes


These pages demonstrate the best attention to typography in the entire category. The information looks beautiful and decorative yet displays such function at the same time. Add the bright colors and stunning photos, and it’s a department that would appeal to all the cool parents – or perhaps you become a cool parent after reading it.   

45,000 or more

Bronze: Atlanta Parent; “Good Stuff”; Sherry Taylor-Emery, editorial art director


Clean and clear are the two words that best describe this department design. Often pages that include “stuff” or “consumer goods” use a more collage approach, yet the traditional design for this page makes it stand out. It’s easy to navigate and pleasing to the eye. 

Silver: Chicago Parent; “Best in Chi”; Claire Innes, Jacquinete Baldwin, Javier Govea


These pages are bright and fun and offer readers a variety of content length with nice display type, visuals and color. The consistent use of cyan throughout brings a sense of cohesion to the department, and the sans serif titles and subheads provide good contrast with the body text. 

Gold: Dallas Child; “Real Moms”; Katie Garza, Lauren Niebes


This department is flat-out hip and modern. With an opening page that is anchored by a striking environmental portrait, the photos throughout are strong and varied. The typography is incredibly sophisticated with superb font choices and excellent use of different weights and rules; the pops of cyan and magenta add splash and don’t compromise with quality as far as registration issues in printing.
D9 — Calendar of Events

25,000 and fewer

No bronze or silver award

Gold: Cincinnati Family, Sherry Hang, Kiera Ashford, Susan Day  


These are fun sections that combine the basic calendar functions with some nice roundups of types of events and small stories about picking things to do out of the large menu of events available in December and January. The events are comprehensive and age ranges are clearly listed. 

25,001-44,999

Bronze: Cincinnati Parent; Katie Clark 


This is a well-designed calendar with a good use of photography to highlight interesting events. Spring colors made it fun, but they were still dark enough to be readable.

Silver: Baltimore’s Child; Jennifer Perkins-Frantz

This section did a great job of highlighting fall-specific and Halloween-specific activities for both Baltimore and the counties nearby, with good descriptions of events including rain and alternate dates. 

Gold: Nashville Parent; Chad Young, Susan Day 


The opening pages of this design were particularly notable both for a way to introduce and highlight particular events, but also for their use as an index for an amazingly detailed and comprehensive calendar. Events are not only organized by date, but also color-coded with details about which parts of the metro area they are in, and further sorted by events appropriate for different ages of children and teens. 

45,000 or more

Bronze: Dallas Child; Katie Garza, Lauren Niebes

This is a nicely-designed way to offer a brief selection of events, with a tease to the entire calendar hosted on the publication’s website. Color and photos work together particularly well. 

Silver: Atlanta Parent; Sheri Taylor-Emery


This calendar section does a good job both of being a comprehensive listing of events in the Atlanta area for parents and kids, and also grouping types of events together so that parents can quickly compare costs and what’s offered. The “Burgers and Dogs” story was a fun idea for a summer section. 

Gold: Colorado Parent; Heather Gott


This guide features gorgeous typography and a well-thought-out set of sections that divide events into age groups, making it easier for parents to navigate the large listing that Colorado Parent offers. Tagging individual events as free or low-price makes the calendar particularly scannable. Also of note is the section for events aimed at kids with special needs, which often get buried or ignored in regular calendar listings. 

D10 – Feature Layout

25,000 and fewer

Bronze: Doha Family; “Doha Family Miniature Thrills”; Gemma Swan, Rachel Henriquez, Paulien Bay, Michael Grossman, Roxanne Davis

The graphic treatments on this feature are fun, engaging, and dynamic. When the subject is toys and miniature R/C cars you would expect to see visual elements that reflect the youthful and playful nature of the feature. This spread successfully achieves that feeling. Elements that are used are akin to what one would expect to see on the packaging for these cool toys. The type treatments and photography used add to the sense of fun and scale speed related to the subject matter.

Silver: Augusta Family Magazine; “Garrett Gordon (Garrett G)”; Olivia Rushbrook, Michael Rushbrook

It’s easy to see how a reader would be drawn in by the larger-than-life portrait of the feature’s subject, Garrett G. Some deft Photoshop handiwork seems to transform the teenage star into some sort of superhero, or character in one of the games he plays professionally. The electric feeling of the illustration helps to set the tone for the rest of the feature, and makes a strong connection to the subject of the world of professional gaming.

Gold: Little Rock Family; “Behind the Blades”; Omar Alonso

There’s much to like about this feature. Readers are draw in by a beautiful full-bleed photograph that both has a sense of optimism, and curiosity to it. Elegant, thoughtful typesetting, and wonderfully considered use of whitespace add to the charm and optimism of the feature. Additional elements like the use of symbols for the sidebars approach an infographic feel, and are well used in drawing readers in with compelling pieces of bite-sized information. Color carried over from the photographs into the type and symbols add a nice touch, and set an appropriate color palette for the overall feature.

25,001-44,999

Bronze: Northeast Ohio Parent; “Get the Scoop”; Ashley Weingart
Readers are drawn in here by a delicious, colorful, appealing image perfect for a tasty food feature. Typography here is playful enough, and feels like the signage you might find hanging above your favorite local ice-cream treat shop. The spread is appropriately colorful, type well-handled, and sidebars are informative and well-considered. Overall, the feature feels like just the right mix of color and design flavor for a piece about tasty frozen treats.

Silver: Memphis Parent; “Sporting Dads”; Bryan Rollins, Larry Kuzniewski, Frank Murtaugh, Michelle McKissack

The introduction to the feature is a nice mix of well-handled photography, typographic design, color, and composition. Page 1 adds up to an adorable, heartwarming layout that sets the feature up nicely. The rest of the piece features equally well typeset body copy, nice use of whitespace, and well-handled pull-quote elements.

Gold: Chesapeake Family; “Travis Pastrana’s Latest Trick”; Jenny Cardoza, Dunks Photo

Feature spreads are meant to tell compelling stories with words, images, and solid design. This feature checks all the boxes. Readers are drawn in by compelling editorial-style photography, appropriately sporty and youthful illustration, and interview-appropriate typographic design. The images themselves act as a compelling visual narrative that leads the reader through equally well-handled typesetting. Graphic elements like the bold orange, and racing-style stripes support the subject of the feature well.

45,000 or more

Bronze: Metro Parent; “Game of Thaw”; Kelly Buren

This is a really fun feature concept, with beautifully executed illustrations that tie in well to the overall concept. The bold headlines, elegantly set body copy, well-handled graphic design, and restricted color palette all work together well to create a stark winter landscape that is fun to navigate through. 

Silver: Colorado Parent; “Prescription for Disaster”; Heather Gott

It’s easy to be struck by the clever photographic design that leads the reader into the feature. The dark, mysterious imagery sets the tone of the piece well. What appears to be a medically-inspired color palette lends support here, along with elegant typesetting and well-handled sidebar design.

Gold: Metro Parent; “Beyond the Binary”; Kelly Buren

The feature design expressed here is such a wonderful, well-devised extension of the story being told. Design elements like offset color-shifts in the photography, and type that subtly changes color throughout the piece lend wonderful support as a visual representation of the idea of transition. Equally adept typesetting, and infographic design add to the richness and elegance of what is ultimately a wonderful expression of comprehensive feature spread design.

D11 - Special Section 

25,000 and fewer

Bronze: No award

Silver: Baton Rouge Parents Magazine, “Holiday Toy Guide”; Taylor Voisin  


The section features a nice mix of toys for kids for all ages, and does a good job identifying in a short paragraph the information that parents need to pick the best toys for their children. Design is clean and consistent, and the underlying grid structure helps to organize everything. 

Gold: Little Rock Family, “Field Trip Guide”; Omar Alonso  


A clean and consistent section that packs a ton of information about attractions into a brief, compelling guide for parents. Typography, photography, and go-and-do information are all presented clearly and with an eye to informing the reader, not just decorating the page. Maps of the attractions added a fun bit of color to the opening spread.

25,001-44,999

Bronze: No award

Silver: KC Parent; “July Summer Fun Guide”; Michael Gimotty, Margaret Sarver, Kim Tappan 


This is a really fun section that takes on the challenge of packaging all the summer events in a major metro area into a readable and scannable section for parents. The red-white-and-blue design elements remind the reader of the summertime theme without lapsing into cliche, and information presented is clear and extremely readable. 

Gold: Baltimore’s Child; “BMore Inclusive”; Jennifer Perkins-Frantz

This is a great concept for a section that is built around educating parents of children with disabilities and helping them access services. Particularly useful were the “vocabulary guides” that helped unpack the alphabet soup of disability acronyms and disability agencies that can make finding services confusing or complicated for parents. Strong photography is coupled with a clear commitment to inclusivity and diversity throughout. 

45,000 or more

Bronze: Chicago Parent; “Back to School”; Claire Innes, Jacquinete Baldwin, Javier Govea, Thomas Kubik

Back-to-school guides can be predictable, but this one finds a way to think outside the box and feature stories that offer school advice from an older brother and ways to bust school stress during the summer. The guide is full of useful, practical advice for both parents and their kids. 

Silver: Atlanta Parent; “Summer Fun Guide”; Sheri Taylor-Emery


This summer events guide does a good job both of highlighting top attractions in the Atlanta area for parents and kids, and also informing people about more unusual or under-covered attractions that may be of interest. The section on free or nearly-free attractions that included a calendar of free days was particularly well-written. Design overall was fun while being useful and consistent.

Gold: Metro Parent; “Education Section”; Marina Csomor, Kelly Buren


This is an education guide that goes above and beyond what most try to do and actually has some fun material to educate parents and kids, including quizzes and wordplay sections. The design complements the theme by being fun and school-like without falling into the trap of primary colors and pastels, and the section on “what makes a good teacher” shows a significant commitment to recognizing the diversity that exists in schools.  
D12 Overall Design

25,000 and fewer

Bronze: Nola Baby & Family Magazine, Ann Herren and Cat Landrum


The evolving design in this magazine is heading in the right direction. Typography and general placement of elements is improving. The innovations in use of type in the publisher’s column should be noted by other publications.

Silver: Baton Rouge Parents Magazine, Taylor Voisin


Editors work hard to break the material into manageable bites for busy parents. This scanner magazine uses short blocks, lots of color and white space to provide a quick pace throughout. Yet, the pages are clean.

Gold: Little Rock Family, Omar Alonso


Feature presentations stop you as you page through because of strong photos, excellent design type and white space. Cover photos—see especially “Angel One,”—say “Pick me up.” From typography to photography to arrangement, this is a professional job.

25,001-44,999

Bronze: Chesapeake Family Life, Jenny Cardoza and Dunks Photo


Strong photos and illustrations highlight this publication. Content is presented in chunks for easy access for scanners. Content is organized and presented cleanly.

Silver: Northeast Ohio Parent, Sherry Lundberg, Laura Chadwick and Freelance Design Staff 


The covers and contents pages promise much and the interior delivers. Designers organize material for easy navigation. Photos are used to tell and attract attention. Good use of white space.

Gold: Nashville Parent, Susan Day, Chad Young and Kiera Ashford


This publication is steady as a rock. Design is consistently strong. Arrangement of the elements highlight the content. Covers (especially “Why Won’t Anybody Listen To Me?”) attract readers’ attention.

45,000 or more

Bronze: Colorado Parent, Heather Gott, Tammie Schumacher, Kent Odendahl, Carly Lambert and Katie Blaede


The visual personality is quiet but not boring. As readers move through the pages, they are treated to a professional presentation of display and text type, illustrations and white space that make the material easy to read and attractive. 

Silver: Dallas Child, Lauren Niebes, Katie Garza and Susan Horn


Outstanding use of type for design. Shows off all the approaches to storytelling: standard text, lists, art and photography. Consistently excellent arrangement of elements throughout.

Gold: Metro Parent (Michigan), Kelly Buren, Lauren Jeziorski and Marina Csomor


Strong covers based on a focused photograph and type lead readers into pages that attract attention with more strong illustrations, expert type use and white space to highlight it. Feature page openings force readers to pause. But when it is time to speak up, the designers know how to make the elements talk.

ANCILLARY PUBLICATIONS

AP1 Ancillary Cover 

25,000 and fewer

No Bronze or Silver awards

Gold: Pink & Blue; “Fall 2017”; Taylor Voisin, Kleinpeter Photography


This cover conveys the fall season from the leaves and the hair bow to the colored type. The script type mixed in the with sans serif adds nice variety and interest to the cover. And the photo of the baby is eye-catching.  

25,001-44,999

No awards 

45,000 or more

Bronze: Everything Baby; “2017”; Heather Gott, Deborah Mock, Bloom Portraits


Look at that smile – it really draws readers to this magazine cover. The local resources circle is handled well graphically and complements the placement of the other cover lines. The complementary colors of blue and yellow bring a pleasing tone as well. 

Silver: Chicago Special Parent; “Summer 2017”; Claire Innes, Thomas Kubik


The color scheme of this cover makes it stand out from others with the type colors playing off the background of the photo. Appreciate the blend of upper and lowercase type with all caps and the fun use of numbers in the design. 

Gold: Thrive; “July/August 2017 issue”; Carter Rose, Lauren Niebes


This cover is bright and lively. The engaging photo of a mother with her child has strong emphasis on the people with a soft depth of field that makes for a nice background for the type. One of the things that stands out most with this cover is the use of different colored typography. It’s sophisticated but playful all at once. 
AP2 – Ancillary Feature Writing

25,000 and fewer

No awards

25,001-44,999

Bronze: Brooklyn Family; “Meet Julia – Newest ‘Sesame Street’ character has autism”; Tammy Scileppi, writer


The writer draws nicely on local medical experts to provide context about autism while also informing parents about an important addition to an iconic children’s television show. 
Silver: Carolina Parent; “DNA Sequencing: A promising development in diagnosing inherited diseases”; Katie Reeves, publisher, Beth Shugg, editor, Janice Lewine, associate editor, Caitlin Wheeler, writer


This piece takes a complicated subject and does an excellent job of breaking into digestible components. The writer takes full advantage of the local experts in North Carolina’s Research Triangle and offers a smart explanation of the promise and challenges associated with DNA sequencing.

Gold: Central Penn Parent; “Canine Comfort”; Leslie Penkunas, editor, Laura Boycourt, writer


The author uses lovely anecdotes and concrete details to highlight the benefits of animal therapy. The spotlight on local resources will likely inspire parents to consider pet therapy to help their children relax and gain confidence.

45,000 or more

Bronze: No award
Silver: Chicago Parent; “It’s all perspective”; Jerry Davich, writer


A beautifully crafted lead pulls readers into the story, which flows well and captures the complexity of parents’ attitudes toward the challenges they and their children face. Carefully selected quotes provide concrete suggestions to help parents, as well as validate their range of feelings. The article is sensitively written.

Gold: Colorado Parent; “The Power of Preschool”; Jenna Samelson Browning, writer


This comprehensive, well-researched article has it all: compelling anecdotes, local and national data, and expert sourcing. The author writes with authority and provides parents – and taxpayers – valuable information.

AP3 - Ancillary Feature Design 

25,000 and fewer

No awards 
25,001-44,999

No Bronze or Silver award

Gold: Nashville Parent; “Take Baby Camping”; Susan Day 


A bold design outlines a peaceful tent set against a background of the moon and stars, setting the scene for a well-written story about camping with little ones. Particular care was taken to make sure reversed type in the info boxes was still readable, and a judicious use of different colors in subheadlines leads the reader through the story. 

45,000 or more

No Bronze or Silver award

Gold: Colorado Parent; “Creative for Life”; Heather Gott


A quirky opening photograph sets the tone for a fun and color-filled look at art camps for kids of all ages. Using a rainbow color spectrum in the opening quote to frame a child’s face was a great idea, and having a fun shelf-paper-esque background added interest to the story, while the white text background allowed for the story to be legible. Small pops of color are used consistently to tell the reader what category information belongs in. 
AP4 – Ancillary Overall Writing 

25,000 and fewer

Bronze: No award

Silver: No award

Gold: Baton Rouge Parents Magazine; “Pink and Blue 2017”; Joy Holden, Amanda Miller, Madeline Rathle


This section has everything that new — and second- or third-time parents — would need to know about babyproofing and the “must-haves.” The features about the “what if monsters of pregnancy, rainbow babies and how to hit a reset button for a pregnancy that comes much later than your previous ones are essential reads for parents-to-be. Articles are well-written, informative and cleverly conceived.

25,001-44,999

No awards
45,000 or more

Bronze: Dallas Child; “Thrive – September/October 2017”; Wendy Generes, Carrie Steingruber


The stories here are filled with great local reads and real people. The Real Mom feature is excellent — what a fun read! The Tour de Texas of accessible state parks is a gem, as is the extensive directory and the long-form piece on struggles with Medicaid. 

Silver: L.A. Parent; “Inclusive L.A.”; Christina Elston, Elena Epstein, Jennifer Gentile, Cindy Hadash


What a great resource for parents. This publication has writing that covers a breadth of topics from childhood friendships to teen dating issues in ways that engage readers. The article about estate planning is both smartly written and filled with essential information for readers.  

Gold: Chicago Parent; “Hey Baby”; staff


This is chock full of local tips and fun features for Chicago parents. The Bucket List for Chicago babies is an entertaining feature filled with great ways to craft and adventure and be part of the city. The advice to remember feature and articles on setting up a nursery and tips on what to bring to the hospital are filled with useful information and the “mompreneurs” feature adds more of that Chicago voice that makes this publication great.

AP5 – Ancillary Overall Design

25,000 and fewer

Bronze: No award

Silver: Baton Rouge Parents Magazine; “pink & blue”; Taylor Voisin, senior graphic designer


The strength of this book is simple, clean design coupled with useful, informative stories. The book is well organized, the content displayed with thoughtful navigation. It’s easy – and a delight – to read. The stories cover some of the usual topics, but all are written in a personal, helpful tone that makes them more relatable than a list of resources. And, yes, there’s a solid list of resources at the back of the book.

Gold: Parenting New Hampshire; “Family Summer Fun Guide 2017”; Melanie Hitchcock, editor, Nancy Tichanuk, senior graphic designer


The larger format gives the editors and designers the opportunity to use more and larger pictures, illustrations and graphics … and the team takes full advantage. The display is eye catching and draws readers – young and older – into the fun. When artwork is perhaps hard to come by, the designer is creative with white space, typography and color to make the stories inviting and interesting. Lists dominate the book, but you wouldn’t know it to look at it. 

25,001-44,999

Silver: Nashville Parent Magazine; “Baby Guide”; Susan Day, art direction, Chad Young, managing editor, Kiera Ashford, associate editor


The presentation includes uncluttered structure and just enough white space to let the stories breathe. The typography is easy to read. The stories are well targeted, separated by interesting short reads and briefs. The grid approach to the birthing guide is a nice touch for a comparison piece.

Gold: Chesapeake Family; “Big Book for Families”; Jenny Cardoza, art director


This directory package includes a helpful lead-off story for each category … from how-to’s to tips to things to do. What could be a text and list heavy directory is instead a good read, an easy read, along with being chock full of listings. If you’re challenged with assembling a lot of directory lists, this is a good one to emulate.

45,000 or more

Bronze: Colorado Parent; “Family Favorites”; Heather Gott, art director, Kent Odendahl, creative services director


Interesting use of color and multiple sidebar lists and tips are complemented by generous artwork that adheres to a consistent color palette make this an approachable, readable book. The design had team had fun with this, and the reader should, too. Family Favorites is a different and welcome addition to the “reader favorites” group of ancillary publications.

Silver: Dallas Child; “Thrive”; Lauren Niebes, creative director, Katie Garza, editorial designer, Susan Horn, graphic designer


High quality printing makes the photographs, typography and design dazzle and jump off the page. The briefs packages – “take note” and “kid culture” – are clean, attractive collections of interesting nuggets. The directory typography is understated and easy to navigate and read. The sidebar “All About Shelley” is a nice touch to humanize the “Day in the Life…” timeline. The “Tour de Texas” is a very well executed package of typography.

Gold: Chicago Parent; “Going Places 2017”; Claire Innes, art director, Jacquinete Baldwin, editorial designer, Javier Govea, editorial designer, Thomak Kubik, photographer


Small can be powerful – it requires attention to detail in typography. Good design in small spaces demands tight organization, efficient use of space, and this book does it very well. The layout is attractive, and the pictures used well within the confines of the book. There’s a consistency to the work here that serves the reader well.

DIGITAL MEDIA
DG1 – Best Blog/Bloggers

25,000 and fewer

Bronze: No award

Silver: Tulsa Kids; “Grqnd Life”; Diane Morrow-Kondos


The author’s on-the-job experience delivers insights, tips and experiences that come across as caring sharing, not as lectures or textbook proscriptions. The blog exudes warmth, compassion and a touch of humor.

Gold: Tulsa Kids; “Spaghetti on the Wall”; Tara Ritter


There are no boundaries here for subject matter, meaning every blog has the ability to surprise and delight. The author has a wide range of interests and shares the best with her readers – from food to holidays to books and more.. 

25,001-44,999

Bronze: Baltimore’s Child; “Hey, Girl, Guess Whose Face Is On My Daughter’s Retainer”; Jessica Gregg


How do you raise your child’s orthodontia beyond oh-so-boring? Turns out there’s an answer to that, courtesy of the author. This blog isn’t just a “here it is,” but includes an interview with the founder of a lab on the other coast as well as with the family. This is a nice, surprising piece on what could have been a routine health post.

Silver: Baltimore’s Child; Dad Reckoning: “That’s Not a Toy! Sticky Fingers and Key Insights”; Daniel Leaderman


Uncommon but not unheard of, this blog from the male perspective highlights the differences and accommodations in two-parent households, and the differing perspectives that can surface in everyday parenting. This blog tackles it with wit, creativity, a penchant for finding common ground … and some fun.

Gold: KC Parent; “All About KC”; Michael Gimotty, Kristina Light


If it’s happening in Kansas City, it’s noted in this blog. A great resource that might otherwise just be a list at the back of the book. These posts find a story in the event, share how best to experience the event, and behind the scenes looks at things to do. These are informative beyond the what, where and when and typically include an amazing array of photographs; they show, not just tell. 

45,000 or more

No bronze or silver award

Gold: Chicago Parent; Michelle Magee Elfvin


The author share an engaging voice with a fluid writing style that makes the posts accessible. Several posts are a combination of nuggets, options … multiple ideas on a topic or theme. Others, like this year’s Pantone color, go a bit more in depth and are accompanied by photographs and visuals to further illustrate the post.

DG2 — Best Use of Multimedia

25,000 and fewer

No awards

25,001-44,999

No awards
45,000 or more

Bronze: No award

Silver: Chicago Parent; “A look back at past #CPPlaydate fun”; Jackie McGoey, Digital Editor


This is a fun and engaging way to be able to tell parents about an event that Chicago Parent puts on annually, and to do so visually so that you can get a sense of the event. Photos did a great job of showing the diversity of people involved in the event. 

Gold: Metro Parent; “Metro Parent's Virtual Camp: Summer of Science”; Julia Elliott, Lauren Jeziorski, Alana Walker, Christina Clark, Kim Kovelle

This is an absolutely fantastic series that consists of YouTube directions for kids doing a science experiment, a downloadable guide of what to expect, and a quiz at the end of the process. The project is a partnership with the Michigan Science Center, and allows kids to take the quiz and send in information to get a science center pass. The idea is great, and the sponsorship opportunity is also a great way to grow the magazine’s brand. 
DG3 – Best E-Newsletter

25,000 and fewer

No Bronze or Silver award

Gold: Tulsa Kids; “Tulsa Kids E-Newsletter”; Tara Rittler


With the Tulsa Kids email newsletter, you’re never alone in the parenting (or grandparenting!) game. This weekly digest offers readers the perfect balance of local news features and blog posts attractive to readers in every phase of childrearing. Those looking for quick access to event listings will find those here, too. 


25,001-44,999

Bronze: Rockland Parent; “NY MetroParents Weekend Planner”; Samantha Neudorf, Michael Kress


This event-driven newsletter separates entries based on day and geography, making it easy for readers to choose what’s most attractive to them at a single glance. It is notable for it’s concise, strong writing. While the words are few, they include strong verbs that all generate a call to action. 

Silver: Northeast Ohio Parent; “E-Newsletter”; Denise Koeth, Brad Mitchell, Sherry Lundberg, Samantha Olp


This newsletter features a bright, colorful design that promises to cut through the clutter of a subscriber’s overstuffed inbox. The focus on events, family activities and educational resources offers the variety busy parents are looking for. 

Gold: Staten Island Parent; “Weekly Newsletter to our Family of Friends”; Jeannine Cintron, Michelle Yannaco, Roselle Farina Hecht


Enter a contest. Find an event. Learn anti-bullying techniques. Research a daycare center. Plan a birthday party. With a single tap of the finger, subscribers to Staten Island Parent’s weekly newsletter can access the resources they need quickly and confidently, knowing that they’ll be connected to an authorative local source of information, whatever the topic. This is a prime example of how publishers can replicate their primary publishing platform to draw readers in. 

45,000 or more

Bronze: Atlanta Parent; “Atlanta Parent Events”; Teresa Farkas, Sheri Taylor-Emory, Laura Powell


Event-driven newsletters can oftent times look similar from market to market. Atlanta Parents stands out for its selection of events that appeal to a diverse readership and its individual interests. The editors have gone out of their way to highlight events at every price point, for family members at every stage of life, etc. to ensure there is something for everyone, from Ansley Park to Alphretta, from Forest Park to Sugar Hill. 

Silver: Metro Parent; “Metro Parent Daily”; Julia Elliott, Kelly Buren


Newsletter production programs often offer producers a multitude of options to customize templates, and many publications make good use of them. Still none as well as Metro Parent with its personalized letter from the editor addressed to each subscriber at the top of each edition. This small touch goes a long way to engage the reader with the editorial content below, be that a children’s booklist featuring ethnically and culturally diverse authors and storylines, “dealing” with other people’s kids and what “normal” childhood injuries look like.

Gold: LA Parent; “Inclusive L.A. Monthly”; Christina Elston, Elena Epstein, Jennifer Gentile


The collection of content in this newsletter directed at parents and caregivers of children and teens with special needs is second to none. From tipsheets for creating and updating IEPs to wheelchair basketball clinics to closed captioned movie screenings to sensory-friendly game nights and inclusive day camps, this newsletter successfully curates content to connect and enhance communication for special needs families across the region.

DG4 – Best Use of Social Media

25,000 and fewer

Bronze: No award

Silver: Tulsa Kids; Tara Rittler


Editors at Tulsa Kids have successfully harnessed the power of Facebook to connect with parents already using the platform on a daily basis. Asking readers to tag first-day-of-school and Halloween photos provides a steady stream of user-generated content for the publication while forming deeper connections with members of the audience. Its Instagram feed reinforces those bonds with photos of the staff and advertisers from various events. 

Gold: Monterey Bay Parent; Andrea Breznay, Nicole Amaral


For a publication still in its infancy, the editors of Monterey Bay Parent have used social media to create an online community and a following to be proud of. It follows through on its promise to make each interaction be about creating community, sending readers to its website and securing its brand. The use of a closed Facebook group has established an online hub for nearly 1,500 readers to share content, share ideas and share experiences – and Monterey Bay Parent is the one thing each of those members have in common. On its primary Facebook page, posts bring together the best of what’s on the web, creating a centralized hub for families to find everything they’d want or need all in a single stop. To accomplish the tremendous growth this publication has with little-to-no budget for the boosting of Facebook posts, Monterey Bay Parent is to be acknowledged and commended for execution of successful strategy.

25,001-44,999

Bronze: No award

Silver: Pittsburgh Parent; Lynn Honey, Publisher, Patricia Poshard, Editor, Kerri Lutz, Design, Maria Castillo, Social Media Intern


The Pittsburgh Parent staff has developed a weekly routine its social media followers can depend on to learn about the contents of each edition before it hits the streets. Its use of photos, graphics and hashtags in posts are indicative of a deliberate strategy to extend its reach and find a greater audience.

Gold: Memphis Parent; Michelle McKissack, Bryan Rollins


This publication has made a creative use of Facebook Live to give the audience and active voice in its coverage of everything from large-scale events such as the August 2017 solar eclipse to one-on-one interviews with experts and newsmakers. An examination of Memphis Parent’s Facebook page shows that each live video stream has grown in audience and engagement, proving its audience has discovered them and sees great value in them. 

45,000 or more

No Bronze or Silver award

Gold: Chicago Parent; Jackie McGoey, Digital Editor, Katina Beniaris


#KidsEatChicago was an event that was made for social media, and Chicago Parent jumped right on it. The publication’s use of Facebook, Twitter and Instagram to tie together its coverage from the two-day festival is an example all of PMA’s members can learn from. Editors were willing to experiment using tools such as Instagram’s photo slideshows, Boomerang and Instagram Stories to reach audiences in a fun and playful way and the live mobile live video streaming functions through Facebook Live. The staff of Chicago Parent notes that it can’t rely on Google and other search engines to drive traffic to its online editions, so it uses Facebook and Twitter to expand its reach among a targeted audience.

GENERAL EXCELLENCE

GE1 - Best Redesigned Publication
 

25,000 or fewer

Bronze: Nola family, Ann Herren and Cat Landrum

The innovative format for the publisher’s letter leads into a clean, attractive publication. The redesign produced better departments and calendar. The use of spot color and tints is better.

Silver: Kids Vermont, Staff


The redesign features some new content, including a new briefs package and a Just for Kids feature, and new design elements. The publication now is making better use of an increased number of entry points. The cover approach, with a large head shot, has more impact.

Gold: Coulee Parenting, Karen Wallander, Meg Schoh and Lissa Carlson


The design of this publication is outstanding. The text and head fonts work well; the line lengths are highly legible. Longer stories look like short stories because of multiple entry points and white space. Covers are stronger with the new approach to strong head shots. The design is active and quiet at the same time.

25,000-44,999

No bronze or silver awards

Gold: Chesapeake Family Life, Jenny Cardoza, Betsy Stein and Crickett Gibbons


With some new content and several design changes, this publication has improved notably. It has a stronger color palette and better labeling. The table of contents page is arranged better and has more punch because of the bolder type. The new nameplate is also an improvement.

45,000 or more

No awards

GE2 – Ancillary General Excellence

25,000 and fewer

Bronze: Baton Rouge Parents Magazine; “Pink & Blue 2017”; 
Joy Holden, Amanda Miller, Taylor Voisin
Lots of meaty content that came out of nowhere in the best way. Not a one-note publication. The pregnancy rescue kit was a brilliant feature. And the mothers around the world feature showed a lot of creativity and imagination. 

Silver: TulsaKids; “TulsaKids College Planner”; Chuck Foshee, Betty Casey


Answered questions we didn’t even know we had: How to decode a FAFSA, how to write a college essay. Both tone and content wise, it felt like it was written by someone who knew someone in the college admissions office. This is the kind of content freaked-out parents of college-kids-to-be gobble up. 

Gold: Parenting New Hampshire; “Family summer fun guide 2017”; Melanie Hitchcock, Nancy Tichanuk, Jacqueline Tourville

Easy to read and it doesn’t take itself too seriously. The tone of the travel pieces is just light enough – we get a sense where to go and what it will be like when we get there, but the writing doesn’t fall into the summer clichés.  Some really nice layout choices, like the lower pages in the “Frozen Eight” spread. It read like there was a lot to do in New Hampshire in the summer. 

25,001-44,999

Bronze: No award.
Silver: Carolina Parent; “The Triangle Go-To Guide by Carolina Parent”; Katie Reeves, Beth Shugg, Janice Lewine, Melissa Stutts

Lots of lists and lots of content, but with some twists that kept it interesting. Everyone has a restauarant list, but a “readers’ favorite” list is something that’s unique and makes it feel like a very local, very personal publication. The cover is charming, and a departure from the “happy family close up” shot on so many covers. 

Gold: Chesapeake Family; “CFL Big Book of Families 2017”; Jenny Cardoza


Quality here starts with a diverse cover of an interracial family. The listings are comprehensive, so much so that it feels like every activity is covered. Design is consistent throughout that helped pace the reader through the publication and the color coding helped find things quickly. 

45,000 or more

Bronze: No award.
Silver: Dallas Child; “Thrive – September/October 2017”; Joylyn Niebes, Wendy Generes, Lauren Niebes

Though Thrrve is for families with children with learning differences and special needs, it manages to not read like it’s only for that community. The content is impressive in how it mainstreams its audience and features realy people and real stories. The reporting had some teeth to it, like the Medicare story that brought a major national issue home. 

Gold: L.A, Parent; “L.A. Parent Education Guide 2017-18”; Christina Elston, Cassandra Lane, Elena Epstein, Jennifer Gentile

Solid content from the front of the book to the back. Front of the book features are bright and helpful, such as the explanation about preschools and STEM. The “9 things” feature is full of good details and hidden tips. The publication works to be valuable and succeeds at it. Content is deep and well thought out.

GE3 – Best Website

25,000 and fewer

Bronze: Little Rock Family, Alexis Crowe, Tre Baker, Jonathan Peoples


Go behind the navigation and find a wealth of content deep inside the Little Rock Family website. There is great depth to the events listings and directories. The editorial content features a series of listicles that offer readers and opportunity to soak in a lot of knowledge with little time or effort. A great resource for a parent on the run!

Silver: Doha Family; Rachel Henriquez, Paulien Bay, Roxanne Davis


Parenting can be hard and lonely enough without the added challenge of being an ex-pat. That’s what makes Doha Family special – its serves as a resource at the ready to anticipate and answer a reader’s question before they even log on. The mix of fresh reporting and evergreen content cataloged in a clean, easy-to-navigate site gives newcomers to the region their first sense of community. 

Gold: Parenting New Hampshire; Morgen Connor, Melanie Hitchcock


The editors of Parenting New Hampshire have their pulse on the needs and wants of its readership. From its dedicated Disney Guru ready to help families plan the ideal vacation, to its media literacy section and special Deconstructing Democracy series, this site offers timely, topical resources for families at every stage of life. More than any other website reviewed this year – in any of the circulation categories – Parenting New Hampshire’s focus on original reporting makes it a resource that stands apart from the rest. 

25,001-44,999

Bronze: Staten Island Parent, Roselle Farina Hecht, Michelle Yannaco, Jeannine Cintron


What bigger news does a parent have to share than their birth of their child? Staten Island Parent offers families the option of publishing birth announcements, something unique to this publication. At a time when most hospitals have discontinued the practice, the judges felt this unique feature is notable for the sense of community it creates among readers. 

Silver: Pittsburgh Parent; Lynn Honeywill, publisher, Patricia Poshard, Editor, Kerri Lutz, web


Pittsburgh Parent delivers on its mission to provide parents with the information and resources they need at every stage of a child’s development. Couple this with a deep events calendar and database of camp, school, medical and party resources and Pittsburgh Parent is the authoritative resources for parenting in eastern Pennsylvania.  

Gold: Carolina Parent; Katie Reeves, Beth Shugg, Janice Lewine, Myra Wright


If there is a recipe for a perfect parenting website, this would be it. The editorial content is relevant and up to date. The site is visually appealing with a strong use of color, white space and font choice. The navigation is easy to follow and connects readers to resources without having to scour a homepage. The judges especially appreciated the choice to place the directories and newsletter sign up together in the right rail. This demonstrates the editors’ understanding of what its readers consider its greatest utility and makes it even easier to connect them offsite, too.

45,000 or more

Bronze: NY Metro Parent; Michael Kress


A recent redesign on NY Metro Parent has left editors with a clean, creative and fun site to populate with resources that serve parents in the region well. The use of icons as a primary navigation bar is unique and works well to create a visual connection between topic and content. This publication has such a large coverage area, the choice to break it down by region makes finding calendar and directory information easy as pie. 

Silver: Metro Parent; Julia Elliott, Stacey Winconek


There are no pretenses here! Kids poop. What’s healthy? That’s a great headline, there’s no denying it. The use of conversational writing and common keywords in headlines demonstrates an understanding of search engine optimization to welcome an audience looking for specific content on demand. The editors of Metro Parent want to make sure that readers’ needs are met and that the questions they’re afraid to ask an expert in person are answered. The variety of topics tackled in the editorial offerings establishes this publication’s expertise for every stage of parenting pregnancy to prom – and beyond.  


Gold: Chicago Parent; Jackie McGoey, digital editor, Dan Haley, publisher, Mike Risher, Katina Beniaris


In a world where mommy bloggers can build followings a million deep, Chicago Parent knows that parenting isn’t a single-gender game – and it plays hard to attract fathers, too. Almost all of the original content on the site appears to be original reporting is timely and plays to the regional nature of the market. Everything from community calendar to the directory resources reflect the geographic, economic and religious diversity that is key to serving the Chicagoland area. Families living in the city, the northern suburbs, westerns suburbs and northwest Indiana can find featured events, exhibits and things to do that speak to them.

GE4 - General Excellence

25,000 or fewer

Bronze: Coulee Parenting Connection; Meg Schoh, Lissa Carlson, Sarah Murphy, Tiffin Ivens, Clare Wight

Offbeat, original story ideas lead to issues that are full of surprising content, month after month. An issue to celebrate the publication’s “Sweet 16,” for example, takes the theme in a number of directions — from 16 things to do and places to go to “16 ways to be happy and kind.” Content is brisk, headlines are sassy, and the overall impression is a publication in tune with its community.

Silver: Doha Family; Rachel Henriquez, Paulien Bay, Roxanne Davis

This is a solid, consistent publication that puts a premium on exciting, even fanciful design. The overall tone is upbeat and cheerful, but content can be subdued and serious when appropriate. The magazine clearly understands its audience and provides plenty of practical and cultural touchstones for living well in Qatar.

Gold: Little Rock Family; staff


This publication offers a satisfying mix of content across a range of topics that reflects its audience, from a well-sourced, timely package on safety in sports to an issue full of tributes to heroes whose achievements were often hard-won. Presentation is stylish, stories are engaging, visuals are strong and appealing, and organization is clear and effective. This is a first-rate publication. 

25,001-44,999

Bronze: Baltimore’s Child; Jeni Mann, Jessica Gregg, Jennifer Perkins-Frantz, Kim Uslin, Melissa Sweeney


Baltimore’s Child has a mix of stories rich in both storytelling and timely information. The dedication to its community can be seen in every section, from education to family outings, family services, health and the inspired “best-kept secrets.” Listings are smartly organized and extensive. Each issue shows a commitment to serve its audience well.   
Silver: Nashville Parent; Susan Day, Chad Young, Kiera Ashford


Nashville Parent is distinguished by comprehensive listings that take into account the interests and aspirations of its readership. The feature content is also broad and representative of its community, with a light touch in a “Bring back childhood!” issue and a far more sobering piece about child-on-child violence. It is clear that a great deal of consideration is paid to all aspects of this publication, from writing to design to visuals. 

Gold: Indy’s Child; Susan Bryant, Katie Clark, Karen Ring, Mary Cox, Brooke Litherland

A sophisticated sensibility in both design and content is evident in Indy’s Child. From the enchanting images on each cover to insightful story packages to artfully arranged calendar displays, the magazine demonstrates its attention to detail. A summer fun section, for example, brims with good ideas, from train excursions to beating the heat indoors. The magazine is well-sourced, well-edited and well-presented.

50,000 or more

Bronze: Dallas Child; Joylyn Niebes, Wendy Generes, Lauren Niebes, Katie Garza, Susan Horn
Each issue of Dallas Child is full of personality — and personalities, satisfying an instinctive curiosity about other parents, other families. “Real Moms,” for example, is an inside look at ways mothers balance their lives, and “Nesting” is a glimpse into life and lifestyles. There are myriad ways Dallas Child chooses articles that are mindful of its diverse audience, from “Which celebrity mom are you?” to “The Cultured Family Guide,” “Teaching kids how to give” and “Lead in our water.” Visuals are striking, listings are tidy, and content is both enlightening and entertaining.  

Silver: Colorado Parent; Colorado Parent staff

 
Colorado Parent hits the mark with a stimulating set of topics, and each issue is a delightful combination of fresh ideas and storytelling. The publication serves the contemporary reader by making sense of parenting matters, as well as offering extensive blueprints for living well, indoors and out. There is bold use of color and typography, plus an outstanding calendar and other helpful listings. The publication is not only classy, but also clever and conscientious.

Gold: Metro Parent; Julia Elliott, Kim Kovelle, Kelly Buren, Lauren Jeziorski and staff and contributors

Metro Parent is distinctive, with both a look and a voice to fit its demographic. It delivers issue after issue of well-reported, groundbreaking articles, among them, “The path to gender authenticity,” “The power of popularity,” “Uber for kids” and “Are you setting up your kid to be an emotional eater?” But Metro Parent has a playful side, too, with such offerings as “Props for dress-up” and “Becoming a casserole queen.” The design is tasteful, visuals are well-positioned and calendars are superb. This is decidedly a winner. 

